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PRESENTECH

Welcome! This is our ENTECH issue, and keen eyes will
observe we have adjusted our publishing schedule a little,
dropping a month so we can get better aligned with ENTECH.

* DOLLARS! We've become alarmed that the US market has
no accurate measure of the Presentations market - meaning
sales size of the market for presentations equipment like
graphics projectors. We reported in issue one that Stanford
Resources report the US market will be worth over $11 billion
in 2004. But we cannot verify this claim!

Likewise here in Australia the events industry can't agree on
how many dollars or events flow through the place - and this
year are too busy to even think about it.

* POLITE READERS! Now that PRESENTECH is four issues old
we've got some meaningful data on our readers - and some
great feedback. For the past seven years we've published
Connections Magazine for entertainment technology. Its
readers are not backward in being forward, and continually
hit us with constructive criticism and occasional negative
comments - all of which are taken on board. But this maga-
zine's readership is characterised by people who seem only
positive - and that's a pleasant change! By all means DO
criticise us, we can take it.

* NEXT: Our next issue will be out in April, see you then.
-Julius Grafton, publisher.
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World Leader in Plasma Technology

FuliTsi

Now HDTV / 1080i ready. Come and see the
state-of-the-art in multi-purpose plasma screens at Entech - stand L48.

e
FUJITSU Plasmavision’

Fujitsu General (Aust) Pty Limited
NSW (02) 8822 2500  VIC/TAS 103) 9510 8652 = QLD (07) 3367 2008 = SA/NT (08) 8364 0588 = WA (08) 9345 2011
E-mail: conlact@fujitsugenerzl.com au » www.fujitsugeneral.com.au
Fujitsu General New Zealand Ltd.
TELEPHONE (04) 568 8761 = FACSIMILE (02; 568 8763 = TOLL FREE 0800 800 035 MeNabb F54436



Take control of a major

Apple introduces Desktop Movies.
Combine the Power Mac* G4 with
Final Cut Pro~ software and you have
the first pro-quality

desktop movie studio

Built-in FireWire lels you for under $ 10,0 00.
import video directly from
a digital camcorder with 5
zero loss of quality. Never before has so

much digital-video firepower been
built into such a small space —with
everything you need to create and
edit Desktop Movies, develop rich
multimedia websites, even host a
site serving thousands of concurrent

video streams. At the heart of this

hard-working movie studio is the G4 processor with Velocity Engine—a 128-)it

supercomputer on a chip that can perform compute-intzns:ve tasks (like rendering

©2000 Apple Compuater, Inc. All rights reserved. Apple, the Apple logo and FireWire are registered trademais and Apple Cirema Lislay, the Appee Store, Fnal Cul Pro, Power Mac, Think different and VEcty Engine are trademarks of A



motion picture studio.

digital videc effects) up

to twice as fast as the

700MHz Peatium II1.
In fact, every part of
o kin g with ' Optional Final Cut Pro
Michael Collado. Bhoe . : the PO\NEI‘ P'lac G4 1S software bas the features
W of a bigh-end edit bay,

with built-in effects, at

built for Desktop Movies.  a racton ofthe cast

It has built-in FireWire; so you can connect

a digital camcorder and import video with
superior digital quality. It has superfast
memory (expandable up tc 15GB) and

hard disk (up to 27GB), with room for

18 :"'T three internal drives. And it offers DVD-

o

The Apple Cinema Display™ features a 22-inch \ !
| screen (measured diagonally) with a fetterbox

Jormat twice as bright and sharp as any flat \ o ;
CRT screen. Available only at the Apple Store:* N up to 6GB on a Smgle

RAM, so you can archive

disk. So if you want to make it big in movies, forget the power suit. And

go for the Power Mac. For complete details, visit www.apple.comau  Think different”

mipacer, fnc. *Poer Mac G4 450 without camera and with a 17 inch Studdio Displars ot pictured). Produc! srecifications and pricing are subject o change withow! rotice. ‘Based on Photoshop filter performance. WLTBWA KAPLSIT3



Any lighter, and wed have
to tie it down.

MultiSync

. L[T40

NEC’s new release Ultra Ultra Portable.

Weighing in from just 2.5kg the LT Series are powerful, personzl tools for the lean, mean executive on the
go. When you need to enter a room with a winning presentation under your arm, NEC'’s ultra-light
notebook projectors give you a personal advantage. Automatic source selection, image adjustment
and remote-operated pull-down menus make these projectors a dream to use.The LT also has
ChalkBoard. It allows you to use a USB mouse to virtually draw and write on the

screen.What's more, with the viewer function, you can save you- entire presentation on a

Compact Flash card and leave vour notebook PC at the office. Now that’s the power and
freedom of portability.

LT84

The power of expression. — m:wzsmis

NEC’s Portable Projection range.

MT Series Asa market lzader in portable projectors, NEC offer a range of 6 LCD models. The MT 1045
is the only 2000 ANSI-lumens p-ojector weighing less than ékg. With 16.7-million-colour active-matrix
TFT technology, all the MT projectors produce vivid, life-like images. Advznced AccuBlend technology
allows the SVGA MT840 to double as an XGA machine, and gives the MT1040 and MT1045 models
workstation-level 1280 x 1024 capatility. All models feature a built in PC card viewer, so you can store your
entire presentation on a PC card The PZ card can also be used to capture and save various images from external
input sources including DVD and v deo. RGB auto-adjustment, a USB mouse connection and ChalkBoard function,

MTI1040

and preset adjustments help insure that your message is always delivered with panache.
XGA resolution (1024 x 768)

1300 ANSI lumens, weighs only 5.6 kg

NEC Australia Pty. Ltd. «cx wo- =0: .0 WWW.NEC-global.com/
call 131 632 from anywhere in Australia or call your NEC State office direct WWW.NEC.COM.au




Sony product avalanche at ENTECH

Sony Australia have announced a dramatic boost
to their range of LCD, CRT and DLP projectors, large
screen LCD and Plasma monitors - to be revealled
on a large stand at ENTECH. (March 5 - 7 Sydney
Showgrounds, Homebush Bay).

The highlight of the Sony stand will be the amaz-
ing 10,000 ANSI lumen VPDLE100 DLP projector. This
is the first time the LE10oo has been shown to the
Australian market.

If LCD is what you are looking for, Sony
have a new line-up of compact, portable "
and fixed LCD projectors- starting
with the VPLCS1 — it is smaller
than an A4 footprint, and
weighs only 2.9kg.

The XGA VPLPX1 (1000
ANSI lumens) will be along-
side the new XGA VPLPX30 -
boasting 2,400 ANSI lumens
and pictured at right.

Sony offer more brightness and more resolu-
tion with the new VPLFX200 and VPLFE100. With
native resolutions of XGA and SXGA respectively,
these projectors are ideal for rental, fixed installa-
tion and large venue applications.

Sony has also rocked the home theatre market

Clarity go to the markets

The Australian Stock
Exchange (ASX) recently
unveiled a 250-square-foot
colour data wall by Clarity.
The data wall displays live
information on markets from
a number of different
sources, received via
satellite, LAN, video feed or
direct computer feed. The
Clarity displays feature ultra-
thin mullions, which leave
just a 1.5 mm space between
images on adjacent displays.

The display system was
designed by Peter Blackmare
of AVDEC, installed by BRE
Australia, and uses an Imtech
UltraMAX processor. Image
Design Technologies was the
system reseller.

with the introduction of the VPLVWic. In readiness for
the commencement of HDTV transmission, the VW10
combines newly developad 16:9 wide XGA panels with
a 200W UHP lamp.
Also on display are the VPHD50 and VPHGgo CRT
projectors- not new, but strong perfarmers.
Sony’s stand will also feature the KLXg9200M &
PFM500A2WE presentazion monitors for displaying
computer and video images.
The KLX9200M is a
50-inch, thin and light-
weight rear projec-
tion LCD monitor
weizhing 45kg and
measuring only
61cm in depth.
Ortzke advantage of
the emrerging Plasma
technology with Sony’s
PFM500A2'WE 42-inch flat
penel display monitor. Incor-
porating newly developed brighter 16:9 flat panels,
For a higher resolution flat panel experience, the
PFMs510A1\W features 1024 x 1024 flat panels ideal
for displaying any high definition source.
(See Sony at Stand 043)

ENTECH
ARRIVES

IT'S ATRADESHOW that
occupies 3 acres of
floorspace, and now has
over 30 Presentation
Equipment stands - as
well as over 140 others!
The biennial show runs
fothree days at the new
Sydney Showground
site, alongside the
olympics precinct.

Trade entry is free, and
there are also a series of
educational seminars
and events on sale.

ENTECH opens on
Sunday March sth, and
runs until Tuesday
March 7th, from 10am
till 6pm daily.

® Our ENTECH feature
starts on page 23

presentech ;/feb ~ april 2000 /7




HirePoint
E module

HirePoint Software will
release at ENTECH a
new e-commerce
module that is inte-
grated with their top
selling hire package -
HirePointg8. The e-
commerce module is a
web site that includes
an online equipment
catalogue where clients
can select equipment
and request an esti-
mate.

(See them on stand
Wy9)

Crestron
e-control

Imagine the power to
control or monitor every
projector, every monitor,
every VCR in the world-
over the Internet!

Crestron e -control
will be a major attrac-
tion at ENTECH.

Log on to the web to
control a campus, a
building, a room, or an
individual projector.
(Stand S54)

Barco to show
mega screens

Barco will introduce a powerful new
generation of high-resolution
Compact LCD Projection Systems at
ENTECH.

Central to Barco's large stand will
be the DLite giant outdoor LED
screen, visible down the main aisle
from the entry at ENTECH.

Barco, a manufacturer of video
and graphics display technology,
has also added a new member to its
family of 6000 Series LCD projec-
tors: the BarcoReality 6400.
The 6400 incorporates
three ultra-high aperture
ratio 1.8” polysilicon LCD
panels with a resolution
of 1280 x 1024 pixels.
Barco’s proprietary Pixel Map Processor
enables the projector to display all sources
from VHS video to the latest HDTV formats to
high-resolution workstations with resolutions
of 2000 x 1280 pixels.

Equipped with these ultra-high aperture

B

Fujitsu offer 8 plasma
screens at ENTECH

Fujitsu now offer eight Plasmavision‘ screens,
each designed for a particular multimedia
application. New is the AliS, a 42" high
definition, high brightness screen. Compat-
ible with Digital TV 1080i, the AliS has
achieved the industry’s highest level of the
video display performance, says Fujitsu, with
brightness of 500 candelas, and true XGA
resolution (1024x1024) It's equipped with
abundant connection terminals and is super-
thin (85mm) and light weight (31.5kgs).

At ENTECH Fujitsu will also show off their
new LPF series LCD projectors.

(See them on stand L48)

g g Y
TR
% o vd b

LCD panels and a high performance 400 watt
metal-halide lamp, the unit delivers impressive
4,000 ANSI lumens. The BarcoReality 6400 uses
the True Colour Reproduction (TCR) system for
excellent colour display and uniformity over the
entire screen, as well as colour tracking.

(Stand N51)

ALLA.V. Pty Ltd hit the water

Put 150 staff and guasts on a Captain Cook cruise
and add the “Ritzy Eizness” 5 piece band. Then
hopefully they all erd up looking like this!

 From left to right are All AV people, Jason Lewis-
Sales Manager, Dimity Kentwell- Project Coordinator,
Vanessa Borg- Sales Sugport, and Anthony Jeffcoat-
Director, Technical and Rasearch.

presentech |/ feb ~ april 2000 (/8



0 Qualit
Show \/

The most important item that Gearhouse supplies is not found an our rate card. It’s
the trust that our clients place in us to get it right.... first time and every time.
Through delivering a consistent, high quality service, we strengthen trust and build
value into aur client’s relationship with us.

Quality’ + Quality’

People Equipmen

cr
Ay

*

We guarantee our professional and We guarantee aur technical ~ We guarantee our highly trained and
efficient project managers will ensure equipment is regularly experienced crew will set quality
delivery of your equipment serviced and maintained to  standards to meet and exceed your
to site on time. ensure the highest quality expectations.

levels are achieved.

In our constant search for improved quality, Gearhouse Australia is pleased to announce the
achievement of full 1SO9001 accreditation as a quality assured supplier of presentation
services. Gearhouse is the only national presentztion services company in Australia who is
fully accredited to 1S09001. Clients dealing witk Gearhouse can now have tke confidence that
they are dealing with a company that is committed to developing a quality service, and which
has been independently verified as conforming to internationally recognised standards.

To find out how we can assist you with your next presentation or event, please
contact your nearest Gearhouse Office....

T(02) 8344 1200 T(03) 9674 11€Q T107) 3848 7888 {; ?,,g,_r.j,_?’g{J*

F (02) 8344 1299 F (0319674 1122 F [07) 3848 6788 ¥ HB %
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T(07)55934656  T(08) 82938155  T408)9221 3700 .
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IDT fighting against
perceptions

Image Design Technol-
ogy (IDT), the specialist
Sydney vision firm, have
been served with legal
action by former partner
Staging Connections
Group.

IDT founder Gerry
Wilkins told Presentech
that since buying the IDT
name and departing
from premises shared
with Staging Connec-
tions, he had battled to
correct perceptions that
the two firms were still
partners.

“| guess the writ
proves that we are not
together any more” he
says, while declining to
detail the allegations
and claims made by
Staging against him and
his company. The legal
action is understood to
involve matters relating
to the severance of the
assets of the company
almost two years ago,
when IDT was part of
Staging Connections.

The partnership was
dissolved and IDT has
forged a new market in
display technology,
acting as a wholesale
distributor. They don’t
do installations,
prefering to direct all
sales through a growing
national network of
resellers.

But they still
encounter some
potential new resellers
who perceive that IDT
are still part of Staging.

Medialon Manager Software to
be launched at ENTECH

Medialon Manager is a software program for
creating multi media management applications to
control, integrate and manipulate digital video, AV
devices, industrial management systems, lighting
and many other applications.

See a demonstration at ENTECH of how
Medialon Manager could control the entire
Homebush Site, including PA, lighting, security
cameras. See Video Streaming & Video On
demand in action on the Dataton / Medialon
stand, at Entech.

(Stand W48)

New Epson projectors to debut

EPSON Projectors have recently launched the
8000 and 9000 series projectors, and these will be
on display at the ABI stand - together witha
stacking mount. These projectors are stackable
up to three units with a total ANSI lumens rating
of 6600 and 5100 respectively. The native
resolutions are XGA and SXGA with both capable
of handling resolutions up to UXGA (1600 X 1200).
Long throw and short throw lenses are available
and the cost is suprisingly low for such a quality
projector, they say.

To encourage your visit to their stand to view
the EPSON projectors, EPSON are giving away a
colour inkjet printer- just register to win. The
winner will be drawn at closing on 7 March 2000.

Also to be seen on this stand at ENTECH are a
range of DRAPER screens.

(Stand Wy45)

Gearhouse Australia

VGAV Acquires Equipment
Sales business from Caribiner

Christopher Green’s new company, VGAV Pty Ltd
(Video Graphics AudioVisual) now have the rights
for equipment sales and distribution of Communi-
cation Specialties’ equipment in Australia. Mr
Green, formerly an owner/partner in Stagecraft
Corporate Theatre (prior to Stagecraft’s acquisition
by Caribiner International), and the Director of
Technical Services for Caribiner until 1st January
2000, is happy to continue to sell and support
these products he has long been associated with.

“This line of business was my forte at Stage-
craft and Caribiner, so | have over 10 years experi-
ence in Australia with providing quality AV
products to commercial, corporate and govern-
ment customers.”

“l am presenting (VGAV) at Entech as part of the
launch / announcement of this new business.”
The core of the new business is Australian
distributorship of Communications Specialties
products. This includes Scan Do Select, Pro & Ultra
computer to video converters. New to Scan Do is
the option of Serial Digital Video output (SDI)
SMPTE 259M standard.

Other products carried by VGAV include Deuce
and DeucePro Video Scalers, Math Fibre Optics,
and Communications Specialties Splitters.

Also new is Math Fibre Optics for point to point
transmission of Video, Data & Audio on fibre optic
cable. One of these products, the Beamer V is the
entry video product for transmitting video over
fibre optic cable.

(Stand Rs4)

Gearhouse Australia will showcase its range of services offered to Entertainment & Events In-
dustries. Gearhouse offers a range of products from our large outdoor daylight LCD video screen
“OPTISCREEN” and other large screen display systems such as Cube Walls and Projections
Systems. Gearhouse also offer a full range of broadcast equipment including Camera Packages
for live concerts, Vision Mixers and technical management broadcast events.

The team from Gearhouse Systems will also be on hand to offer advice and assistance with
permanent sale & installation of equipment for Exhibitions, Boardrooms, Retail Environments
and Entertainment Complexes. Gearhouse Systems are the Australian agents for Digital Projec-

tions DLP Video & Data Projection Systems.

presentech [/ feb ~ april 2000 [f10
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New Visualisers JVC debut DLA projector

° JVC Professional will be featuring the new, HDTV
On D |Splay ready, ultra-bright DLA-M4000LE SXGA projector at
ENTECH. Utilising proprietary D-ILA technology
developed by JVC (reflective liquid -rystal device
valve), the DLA-M4oooLE offers 4,coo ANSI
lumens of true SXGA resolution (at 10co TV lines).

The DLA-M4oooLE comes with & built in lens
shift capability (horizontal and vertical) and has a
range of fixed and zoom lenses availatle.

The D-ILA is a C-MOS based refl=ctive liquid
crystal valve upon which the image is written
directly by the driving IC. The liquid crystals
change the reflectivity in accordance with the
signal level. Light from the xenon a-c lemp travels
through a polarised beam splitter, reflects off the
D-ILA device, then travels through the projection
lens onto the screen.
Smooth, clear images are
assured through the
utilisation of adaptive DPC
technology (Digital Pixel
Conversion) no matter
what input signal resolu-
tion (ranging from VGA to
SXGA).

WolfVision Pty Limited are displaying thei-
full range of Visualisers, including three
new professional models all featuring the
patented Wolf “synchronised light field”.

The concept of replacing the standard
OHP with a device that can display objects
and documents or video is becoming the
preferred alternative in many institutions.

Top of the range is the VZ-47 with non-
interlaced S-VGA cutput and image freeze
function. The VZ-37 has a three-chip
camera for flicker-free scanning and
perfect colour rendition while the VZ-17
has a single chip camera.

Every day of the show, for visitors who
leave their business cards at the stand, a
draw will take place with 15 prizewinners.
Those lucky enough to win will receive one
of the designer “Wolf Pads” which are in
great demand and rapidly becoming
collector’s items.

Intended for use in the quietest of
computer environments they are attracting
attention wherever they are seen (and
heard).

(Stand U43)

(Stand 046)

Conference Table Accessorias
ALTINEX introduces the new Pop ‘N Plug Intercon- (r \

nect Box. Designed for installation into a confer- CAL” NG ALI_ AU DlO-VlSUAL

ence room table, the Pop ‘N Plug Interconnect Box

provides a means of connecting audio, vid=o, and T EC H N |C IAN S !

computer video sources into a presentation + Did you lament the passing of the 35mm multi-image era?
system. Using a tower-type construction with * Do you have experience with projection of slides or film?
pneumatic suspension and an electromagetic * Are you thorough anc well prepared with a reputation for

attention-to-detail?
* Are you reliable and cne who works well under the
. pressure of live events?
input plates. * Do you solve problems with a logical and systematic
(See Axis AV on Sta1d 049) approach?
« Are you ready for a new challenge and to learn a few new
tricks?

latching mechanism, the Pop ‘N Plug can “pop
up” into a raised position to provide access tc

If you live in Sydney, this could be the job for you...

We are looking for someone like you to join our team
working in a unique and exciting area of the special events
industry.

Sound interesting? Find out more by faxing us a short note
outlining your experienze.

If you sound interesting, we will contact you for a resume
and a face-to-face.

We look forward to working with you!
Fax us on (02) 9482 8520.

=

55
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The Pegeoiector

By Gary Kayye, CTS

Sony

In the world of the boardroom, conference
room and training room, have we finally achieved
the perfect projector? If not, we sure are close.

What's perfect?

Well, good enough for 95% of the installations.
Sure, there will always be those esoteric installs
and rentals that require huge light outputs and
long-throw lenses, but have
you considered that the

phosphor make it virtually impossible to beat in
the category of image quality.

But, the fact is that most people couldn’t set them
up perfectly anyway. And, those that could were
constantly tweaking them as they continually
drifted out of convergence.

So, maybe what we have here is good enough.

Now, I'm not saying that
we should quell all product

end-user market is now see- We proved at INFOCOMM 99 development and improve-
ing stuff that is good Mtﬂemmgehnmnnmuld‘n't ments as we've hit the
enough - no, actually most tell the difference between benchmark in perfection,
even exceed their real needs. 1000 and 4000 ANSI lumens but certainly we must be on

What's the ‘perfect speci- without a reference the verge of eliminating

fication”? Well, that’s still

up for debate, but it is clear

to me that the new breed of projectors hitting
the street right now (i.e. Sony's VPL-PX30,
InFocus’ LP770 and Proxima’s ProAV 9400+) are
awesome and would do just fine in almost every
installation.

OK, for those videophiles out there and for the
benefit of the hard-core CRT’ers, I will certainly
admit, as would most manufacturers, that there’s
nothing like a CRT projector when it's set up per-
fectly. The quality of the video, the size of the
beam spot and the amorphous resolution of the

Proxima ProAV
9400+

presentech |/ feb ~ april 2000 [f12

ANSI lumens and size as
design concerns.

Think about it, the average installation grade
projector in this new generation of projectors
weighs less than 8 kilos and outputs more than 2400
ANSI lumens. Do we really need more than that?
In fact, studies have shown, and we even proved at
INFOCOMM 99 (in the ANSI Lumens room of the
Projection Encounter), that the average human
couldn't tell the difference between 1000 and 4000
ANSI lumens without a reference (side by side). They
may see one as sharper or crisper than the other,
but most people don't actually identify one as

InFocus LPy7o



brighter than the other.

So, what's the future?

The future install projector will prop-
ably weigh 6 to 10 kilo's (at the MOST),
produce 3000-4000 ANSI lumens (cer-
tainly that’s all that's needed) and deliver
1280 x 1024 and 1280 x 720 native reso-
lution imaging with compatibility wizh
HDTV, PCs, MACs and, of course, videc.
I don’t think this surprises most as maost
people agree it's going to happen socn.
But, it's almost here. In fact, it

(1024 x 768) or SXGA (1280 x 1024) ard
includes most of the features needed to
install it. Some don't have RS 232 yet, but
they all will soon (kudos to Epson for set-
ting the trend here).

In fact, consider that the average ultra-
portables have three to five times the light
output of the average CRT.

Still doubt it? Think that quality will
win out in the long run? Well, you might
not admit it immediately, but how many

people out there are using SUN comput-
ers in their houses or watching home
movies on a Betamax player? SUN has the
top of the line computer and certainly
Beta was far superior to VHS. But, in both
cases, the best technology didn’t win. The
one that was good enough did.

» Gary Kayye is Principal of Kayye Consulting, a firm that specializes in
providing marketing corsulting znd training development to the
professional audiovisual industry. You can subscribe to his FREE e-
mail newsletter about the Pro AV irdustry at www.kayye.com .

will be within the next 8-
months.

Features?

Well, it needs RS 232 control,
component video, NTSC,
HDTV and PC compatibility,
interchangeable lenses that
make it either a drop-in
replacement for a CRT in the
ceiling or that can zoon from
1.2:1and 2.1: 1 and that truly
has the ability to adjust the
white point so that color-
imetry can be set per the
ambient environment.

Oh, one other thing, it needs
to have better contrast ratio. It's
always amazed me how deal-
ers and end-users have always
jumped on lumens as the spec
to watch for when contrast
ratio is really more important.
Black needs to look like black,
not light gray!

Over the past year and a
half, the trend has been to
replace the CRT as the domi-
nant installation projection
technology with LCD. Well, in
case you haven’t noticed, it's
happened. The next BIG trend
will be to install PORTABLES =

and even ultra-portables in the = Sta

ceiling? Think I'm crazy? Well
consider that the average port-
able today has 7-10 times the
light output of the brightest
CRT projector, projects XGA

50Nic

rs a host of versatile,

izing for
ac Displays

ma Correction

n call 13 2600

onic Multimedia LCD Projector
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Corporte Vid

The economy, we are told, is heppdy bubbiing along - but there’s no fat in today’s marketting budgets. Every dollar -

by Barrie Smith

whether it be spent on TV, a cosporate messagz, print, posters or catalogues - must work its little socks off.
We spoke to Blacksheep Producticns in Sydney to get their take on the subject in their special area of interest -
tne tried, tested and often misusec corpcrate video.

If your company is about to commission
a corporate video there are a few elemental les-
sons to follow if you want to maximise the out-
lay and get your message across effectively to the
media, your industry and consurners.

These days a corporate video can have many
lives - often it will be used as par: of a staged
event, part of the show, along with the prover-
bial dancing girls, fireworks and the laser show.
The demands placed on the script ar:¢ visual con-
tent of the video are enormous, and that’s aside
from the quality requirements of a video image
that must cover a screen 10, 15, 20 retres wide
with the audio flaring out from high wattage,
high quality speaker arrays.

The big show

As part of their role in events manzgemant and
v.deo production, Blacksheep Preductions often
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find that they have o preproduce a CV for show-
ing at launches, sales conferences, expos etc and
then shoot coverage of the activities for later
showings.

To suss out the message to be carried in a video,
Blacksheep Producer/Editor Natalie Wilson en-
courages her clients to be involved, to give as
much information as they can about their op-
erations, ~heir image in the market, their prod-
ucts: ‘We get people to give us corporate profiles
to gain an insight into exactly what they want.’

One of the first questions she asks her clients
is ‘what is the purpose of the CV? If it’s a video to
show other companies what they do then that's
different to showing it to their market. If it’s a
training video, then that’s another tack’

It's important, she feels, that the client clearly
set out who will watch the video. In her view it is
more important ‘to know what the audiences will



get out of it rather than what the client wants to
get out of it! The client may be payir.g, but it's
the consumers who will be buying!’

Preproduction

If the video’s premier screening is to b2 part of a
staged event, the CV must be more plarned, with
more time spent on preproduction, so that it in-
tegrates smoothly into the program.

Recently, Blacksheep handled ‘a reall 7 big pres-
entation’ for the relaunch of Medicine Today
magazine to advertising buyers. Much of what
would normally have been delivered by on-stage
speakers was incerporated into the video so, as
Ms Wilson explains it, ‘they didn’t neec to worry
about it on the day and what they got *as a bet-
ter presentation of the material they wanted to
get across.’

NW: ‘It was scripted, structured, they’d thought
about everything that they wanted to mention.
It was visually interesting as well beczuse they
were showing their advertisers exactly what they
needed to know.’

With stand alone videos, intended to have a
longer life, it's important that the thrust of the
production maintains firm links to th= client’s
overall marketting plan - TV ads, print media etc.

It’s vitally important that the right production
company be selected for the task: a boutique
famed for million dollar Coke ads is probably out
of the square; a backyarder who shoots weddings
at the weekend may be able to make a fiv2 minute
video for a tiny sum - but the el cheapo five
minute job may look like a five dollar job!

‘There are people who will do a job a lot
cheaper’ Ms Wilson counsels ‘but you should
evaluate what gear they're using. If you go the
backyard route you will lose that expartise of
broadcast quality technicians, equipment, audio
and post production polish.” And she warns ‘you
will only know at the end of the day when the
video splashes up on the big, wide screen. It can
really hurt you when poor video qualitv faces a
big stretch!’

NM: ‘It’s important to see some exariples of
what your production company has done. We

use Betacam SP broadcast quality. Some of our
clients will say they want “a cheap shoot, with
five or six dubs, so can you just ~ecord it to VHS?”
We just say emphatically no. We'ra not going to
be responsible for it. A relativelv small dollar sav-
ing can end up costing the cliznt an expensive
quality image.’

A factor often forgotten is that today’s audiences
are  media
savvy. They
watch high
end program-
ming on TV,
go to the mov-
ies and see top
quality enter-
tainment.
They may be
aware of the
technical
standards and
how big budg-
ets and careful
camera work
can deliver sharp, colourful pictures with crisp, CD
quality sound - at home or in thz theatre. But of-
ten missed is the behind-the-camera production
work that has delivered a tight, concise story
played out on the screen with conviction by play-
ers working to a well-crafted script.

According to Ms Wilson, Blacksheep ‘takes con-
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Continued from previous page

trol of the whole thing. I'll sit in and
maintain the whole creative control the
whole way through - that's a positive
thing for our clients. People watch high
end material all the time, but there’s this
crazy idea that poor quality is acceptable
on CVs when it's really not. It's not a
matter of throwing the CV together. We
know what people are looking for, we
know what elements work and what
don’t. When we play it on the big screen
it's got to be spot on. It has to be cinema
quality. Especially sound, if you're play-
ing it in a big auditorium.

Then, there’s the old bugbear - time.

Katies Stores commissioned Blacksheep
to handle the launch of their spring col-
lection. For two full weeks three staff
members worked full time to make the

deadline - an example of how the com-
pany’s comprehensive range of services
can not only handle a pressure job but,
at the same time, maintain careful cost
control.

This unusual production aside, Ms
Wilson's believes ‘the more time clients
allocate the better product they will get.
The more planning they do before we
start then we can schedule the shoot
around what is needed. Maybe an aerial
is wanted or some preshooting on spe-
cific days - the impact of this polish only
serves to lift the video above the ordinary.’

Tryout

Whenever possible, Blacksheep runs the
video in the location of the big event. The
company’s video output is made with the

big screen in mind at the end. A firm pref-
erence is for replay from Betacam SP; even
if the company is not handling the event
the client is encouraged to hire a Beta SP
player.

The quality of the projector used in the
presentation is also very important.
Blacksheep specifies some projectors over
others because of their quality, so that
when the big day approaches it can be
reliably and correctly lined up and the
screen masked properly so that you get
the full impact of the picture’s quality.

If you've gone to all the trouble and
expense to make a good looking video -
and you're going to put it up on this great
big screen - then you've got to use the
best projector available. ¢

Blacksheep Producer/Editor Natalie Wilson
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ICIA’S
PRESENTATIONS
ACADEMY

Learn how to make better
presentations wih ICIA’s
Presentations Academy.

* Master the ability to take your
presentation development and
delivery to the next level.

® Analyse your current style, and
maximise communication through
your presentations.

® Learn how to construct stronger
visuals and work in various
technological settings.

WHO SHOULD
ATTEND

ICIA’s Presentations Academy benefits
any professional who has ever had to
develop or del ver a presentation.
Whether you are the CEO or
involved in sales/marketing, public
relations, organizing conferences,
or administrafive support, you will
strengthen your presentation skills
at ICIA's Presentations Academy.
You will also learn about t

audiovideo equipment needed

to run a successful presentation.

PROGRAM SCHEDULE

Learn fo creafe and deliver effective, professional presentations and how to
develop and refine your message before you face an audience. Add stunning
visuals, using new technology, to deliver a truly unforgettable presentation.

ICIA's Presentafions Academy attendees will receive a take-home binder of
instructional resource materials and design tips.

You have three opportunities to attend
this interactive seminar:

W Sunday, March 5

M Monday, March 6

M Tuesday, March 7

10:30 a.m.~3:30 p.m., daily

Just go to the ICIA's Presentations
Academy Theatre at ENTECH at the
Olympic Site, Homebush Bay.
Academy Registration Fees: $95

Register now fo secure your space in a session. Online registration is easy
at http://www.conpub.com.au/entech/reg-frm.html, or

Freecall 1-800-635-514. For information about ENTECH, see
http://www.conpub.com.au.

LEARN FROM THE PROS

ICIA's Presentations Academy at ENTECH features Australian presentation
pros with years of experience, including:

Brett Bower

Regional Manager, International Communications Industries Association, Inc.”
Brett has been involved in the audio-visual & staging industry for 10 years in
Australia, handling accounts for McDonald's and FritoLlay. He has presented in
venues ranging from small boardroom meetings to spectacular product launches
by Sydney Harbour. Brett's specialty is on how fo select the right venue for a
presentafion, including the process involved in coordinating an event. Brett
served as the NSW chairman of the Meefings Indusiry Association in 1998-1999.

Bruce Brown

Technical Director, Audience Motivation

Bruce is a presentation expert, with more than 25 years' production and techni-
cal experience in the Events/Presentation Industry in Australia and abroad.
Bruce has launched large-scale outdoor events for companies such as IBM. As
Technical Director of Audience Motivation, a firm promoting better public speak-
ing and business presentions, Bruce has a reputation for attention fo fine detail
and is a true audiovisual guru!

Richard Payne
Creative Director/Senior Consultant, Online World

Awardwinning presentation and multimedia designer, Richard has over 17
years’ experience in graphic design, fraining, and public speaking. Richard
delivers practical fraining programs and presentations regarding effective visual
aids fo the business community. He regularly presents
graphic communication skills and visual communications
for Kodak Australasia.

Richard is a member of the Australian Mulimedia Industry
Association and a contributor fo Specirum, the
journal of the Colour Society of Australia.

International Communications
Industries Association, Inc.®

www.icia.org -
&



_____Pefer Jones in the dark
by Madeleine Murray

It seemed like a simple job—a product launch for 50 beauty editors.
The walls of the Cave nightclub would glow, a couple of stylish executives would
speak and show a video, then everyone would sip coloured cocktails to sultry music.

Peter Jones goes to every event that nis company produces, so he flew into
Sydney for the launch, preceded by a languorous lunch with Presentech.

If David Grant is a greyhound on speed (as Sandra Chipchase described him)
then Peter Jones is an airedale on cocaine. Jones is so switched on that he almost
levitates. A snappy dresser, Jones was wearing a navy Hugo Boss suit, a starched
white shirt with St Andrews cufflinks, & Longines watch, and a moss, red and
navy striped bowtie, immaculately tied. “I 2m a suit man, I am naked without a
navy jacket!” he exclaimed, in his fast fcrward voice.

In spite of his suave image, Jones is a kit of a clown. In September, clients and
media around the country received a letter which began, “Dear ..., You may have
heard of the newest edition [sic] to my “amily. His name is Peter Jones and he
tells me he organises events for a job. Apparently he’s pretty good and I am even
thinking of getting him to organise the presentation night at the Buninyong
Bowling Club.” The letter went on to exolain how Peter needed money for his
new wife, and was signed by Jones’ motker-in-law, Nola Lister.

Jones was happy. The letter got noticed, and gave the right impression...that
he is a bit, um, different. His mobile face and hands were going a mile a minute
as he moved onto the very important subject of brochures. “We actually did a bit
of research with our competitors, and we got all their brochures,” he said.
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What they say

Brenda Lister, his wife,

Marketing Manager for

the Melbourne Exhibi-

tion and Convention
| Centre

: Peter only knows one
speed, and that’s fast.
He's the most active per-
son I've ever met. He's
| extremely enthusiastic
| about everything. All his
creative energies go into
work, the events and the
planning. He brings a lot
of the work home, he’s
totally a workaholic, and
goes into the office on
the weekends. He often
wakes up in the middle of
the night to write an idea
down. I'm forever being
dragged off to events
around Melbourne. He
dragged me around
theme parks in America
and Disneyland, taking
photos ofideas. He never
really stops thinking
about clients and possi-
ble events.

Mazda MPV Launch

“How did you do that?” I asked, having gotten
a couple of suspicious reactions when I rang up
designer companies last year about the Ceremo-
nies programs, asking to see samples of their work.

“We did it...nicely,” Jones laughed. “We actu-
ally had a friend ring up and say he was a stu-
dent, studying events, and could they please post
one out. They all did, as I would have done. We
looked at what they were offering, and...” The
result was a brochure full of pictures.

Jones, who is 38, moves fast, except when it
comes to romance. He knew his wife for six years
before he proposed to her, on New Years Eve. He
prefers to work small, about 65 events last year.
“We've never lost a client, repeat business is the
key to what we do, and the other thing is— I go
to them all.” He's had good news this morning—
his company just won all fourteen Telstra din-
ners after the Olympics in October, 2000. Jones
loves the Olympics, and has been to several of
them. Why? “It’s the event! It’s the biggest event
in the world!”

Strangely enough, considering what was about
to happen in two hours, I asked Jones what was
the worst thing that ever happened to him dur-
ing an event. Three years ago, a truck ran into a
power grid, and the power blacked out for 25 min-
utes during the Occupational Health and Safety
event. Then there was a heckler in the audience.
One event was so sweltering that the children
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who were part of the show were backstage faint-
ing in the 43° heat.

“I'm a perfectionist. But I'm fine under stress.
I'm actually very good. I sit there and say, ‘Ok
guys, how do we fix it?"” And true to his words,
that is exactly what he did at Star City later that
afternoon.

Jones wasn't exactly born with a silver spoon
in his mouth, but he had connections. His fa-
ther was chairman of the Moomba festival, and
was on the Grand Prix Corporation Board. His
mum is on Opera and Ballet boards, and heads
the Melbourne Gallery fundraising.

He used to work in advertising and promotions.
On the K-Mart account, he was in charge of store
openings. He became famous as Peter the Phan-
tom Puller, going around Australia doing trolley
races, and spruiking chocolate biscuits at half-
price. He even had groupies when he opened K-
Marts in places like Kalgoorlie.

Seven years ago, he got fired from Carlson Mar-
keting, and set up his own event company. “At
that time, there was no cne doing it. When I
started, my phones rang hot with people who
wanted events organised. It grew to five staff,
about to be six. | don’t want to go any bigger.”
Jones then launched into the virtue of person-
ally being at every one his events. He mentioned
how he didn't have to be at this L'Oreal thing,
but he wanted to be. It turned out to be crucial.

Museum Victoria




He goes to bed with a notepad bes:de him, in
case he comes up with a great idez. A recent
brainwave was the “Tower of Tenors.” e wanted
a different name and staging idea for ten tenors
singing at a dinner. The curtain opens on one,
then pulls back to reveal two undernzath, then
three, then four, in a pyramid. Mention the Ol-
ympics, and out comes a torrent of ideas about
how to light the torch, including a giant BBQ,
and a giant Hills Hoist. “But SOCOG just won't
take me seriously!”

Jones would love to do an Olympic Opening
Ceremony, but he has at least done an opening
ceremony—for the '95 World Police and Fire
Games, in Melbourne. There were 7,50 athletes
from around the world and 65,000 pecple at the
MCG—this was his chance to out-Birch Ric Birch!

They flew two police helicopters into the MCG.
The cauldron was on the top of a ladder extended
from a fire truck. The SWAT team repelled down
with the torch, and lit the caulcron hanging from
the air.

For his wedding he sent out the invitations as
a story. He had an orchestra, choir, bagpipes and
four long tables each done as a season. He cheer-
fully (he seems to do everything cheerfully) ad-
mits that he is a technophobe, and only learned
to change a tyre last year. His role is to get every-
one excited. When he is hiring, he looks for peo-
ple who can work with clients His staff mainly
come from hotel banquet departments. “95% of
what we do is in function venues, and you have
to understand those venues and how to look af-
ter a client. [ would not emplcy a lighting per-

John Deeks, Channel 7
personality

| first met Peter when he |

was doing a major New
Year's Eve Party with in-
ternational guests and
celebrities. An hour be-
fore we started, Peter
was walking around the
huge ballroom relaxed,
comfortable, laughing,

| talking to the crew. |

said, “My God, you are
so relaxed!” He said, “If
I haven’t got it right now,
then I shouldn’t be doing
the job!” | thought,
“Now there is a good
producer.” The otherim-
age | have of him was at

the SCG, before ajob for

Can a Small Projector really satisfy
your presentation demands?

The new Mitsubishi model LVP-X70U
Ultra Portable is powerful, versatile,
bright and compact

top computer or video source

ion free demonstration.
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Agfa. About 400 seats
were cordoned off forthe
client. A light dew had
fallen, and | noticed Pe-
ter wiping down the
seats in the Agfa area.
That is a guy who just
does what he does to get
the job done, and | think
that’s why his staff love
him so much.

What we ate

* Risotto with scallops,
tomato and leek

* Duckleg confit with
beetroot and ginger relish
e McWilliams Hanwood
Sauvignon Blanc '98

e One glass Mt Pleasant
* |Late Harvest Dessert
Wine Bin’g93

Idiosyncrasies

* He won't go anywhere
that doesn’t have a golf
course

* He played golf in Bali
on his honeymoon

» He always knew he
would meet his wife
through work

» He talks in his sleep,
and Brenda listens!

President's Cup

son at all, as an event coordinator.”

It was 2:30, and the launch was at 5, so we
ordered coffee. The waiter went off, and then
came back to say, “I'm sorry, we can’t do coffee.
There’s no power in Sydney.”

Jones claims to work from a worse case sce-
nario, and to try to foresee everything that could
go wrong. But he didn't foresee this.

I'm not sure that Jones immediately appreci-
ated the implications. He called the nightclub,
no phone. He spoke to someone on a mobile—
no power at the Cave. We took a cab over to
Star City—no streetlights. When we arrived, the
aptly-named club was dark as a cavern on a
moonless night. The only light came from a baby
Maglite carried by a wandering tech, and a little
fibre-optic shape with glowing purple and or-
ange ends. Jones immediately went into con-
tingency mode, the very subject we had been
talking about at lunch. What if it rains, or if it's
43°? We hadn’t thought of—what if there’s no
power in Sydney?

Someone arranged to call base, that is
Rosebery, and have 12 candelabra and 100 can-
dles on standby. Jones came out with the great
line, “I don’t want to panic now.”

“Why don’t you wait until half an hour is up,
and then we might know when the power will
be back on?” suggested Edwina.

“OK, I'll panic at 3:30,” Jones replied.

He then ran through the drill in a slightly

manic voice, but then he always sounds like that.
“OK. We run the presentation without a PA,
which is fine, because there are only 45 people.
We lose the video. There’s no speaker support so
it’s straight presentation. We need a dozen can-
delabra and 100 candles by 4.”

I was in the foyer doing tech interviews when
Edwina came out and said, “We have to evacu-
ate, the building’s on fire.”

We walked, not ran, out into the hot afternoon,
and stood around on the footpath. I hoped peo-
ple weren't jumping out of the casino, and going
to land on me. Across the road, about 2000 crou-
piers in white blouses and black vests sat on the
grass. No sign of flames or people leaping out of
fake waterfalls. It turned out the fire was just an
emergency measure, a good way to get your at-
tention.

But Jones and his crew were still not allowed
into the Cave. At 4 pm, Presentech, Jones, the
clients and the crew were standing on the foot-
path, as Star City had been evacuated. L'Oreal’s
product manager, Clarissa, was made up on a
chair outside. The Jones team was let into the
club at 5 minutes to 5, where they went into dam-
age control mode. The neon walls were scrapped,
guests were given cocktails, the magician had to
be delayed because the smoke detectors couldn’t
be turned off until 6 pm.

One would have to conclude that Peter Jones
handles crises well.

Grand Final Parade, Melbourne

presentech [/ feb ~ april 2000 22



VENUE STARS AT LARGEST TRADESHOW YET

Presentation Zone makes a very grand entry at ENTECH, as technologies converge

Confirming the convergence trend, 30 plus
exhibitors have creatzd the first PRESENTATION
ZONE at ENTECH., Tnis is the fifth ENTECH but
the first whicl: has attracted mass support from the
presentations industrv.

It's a sign of the time, say the organisers,

Enter and lcok right dowr: the main aisle. A~ the
end is Barco's huge CLite LED screen. But before
you hezad stra_ght for the big screens and projec-
tors, swing left and have a look at Bytecraft's stand.
They have the Icon M moving light, which uses
the DLF syster - in a way, it's a 'moving projector’.

As you walk towards the Presentations exhibits,
you'll pass 139 others - everything from staging to
lasers, hard d:sk recording systems, cables and
nightclub equipment.

Aside rom the exhibits in the Presenzations Zone,
some mixed exhibits also carry equipment of in-
terest. Honourable meations in this category go to
Soundcorp (with Crestron, worth & look), and
Amber Techno_ogy (ElectroHome projectors). Then
there ar2 other exhib:tors who have many new

products in the audio visual category.

ENTECE is all about audio, and visual. Lighting,
stagi=g and support s2rvices suct as service provid-
ers, all have joined tog=ther in a huge effort to dis-
play miore equipment, ideas, and concepts than ever
before - anywhere in the southern hemisphere!

Its a larg= show, oczupying 3 acres of floor space
- 50 allow some time to get around.

Ewent producers wil find a flood of new ideas,
new .ooks- and new suppliers too. Many are keen
to have the excuse of ENTECH to visit and inspect
the new Showgrounds - oris it the other way around?
In any case, a brand new complex, w-thin the huge
- and completed - Dlvmpics precinct, makes for a
powerful lure.

And what a great sit=! The layout of the whole
Frecnct is cutstancinzly friendly - with a gorgeous
contrast of modern architectural designs. Base your-
self et ENTECH - and zcur the wkile site by foot or
by bus.

What an opportunity. What a show.

And it doesn't come back until 2002!

Exhibitors in
PRESENTATION
ZONE

(There are 139 other
exhititors at ENTECH 2o000!)

A Brighter Image

PO Box 1250, Brookvale, NSW
2100, Auscralia

Tel: (02) 9638 7461

Fax: (02) 9638 6351

Email: info@abimage.com.au
Web: vww.abimage.com.au
Stand Wame: ABI

Stand No: ‘N5

Australian distributor of Draser
Projection Screens and display
systems, Lightware and Epson
Vicen/Jata projectors, AV
trolleys and stands.

ALLAV

Unit 6, 19 Rodborough Road,
Frenche Forest, NSW 2085.
Tel: (02) ¢453 4900

Fax: (02) 9453 4911

Emai: info@allav.com.au
Web: www.allav.com.au
Stand Mame: All AV

Stand Mo: Wso
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Exhibitors in
PRESENTATION
ZONE

(There are 139 other
exhibitors at ENTECH 2000!)

Featuring the new High
Resolution Fujitsu Plasma
Displays, AMX/PANJA Control
and Internet Distant Control
Systems, Sanyo Professional
LCD Projection and Touch
Screen range. See you there!

Audio Visual Australia (AVA)
3/25 Jersey Road, Bayswater,
VIC 3153.

Tel: (03) 97209888

Fax: (03) 9720 9944

Web: www.audiovisual.com.au
Stand Name: Audio Visual
Australia

Stand No: L43

Largest range of Toshiba Data
Projectors. Projecta range of
projection screens and
multimedia furniture. Full
range of Tuffy Audio Visual
Trolleys. Teamboard Interactive
Electronic Whiteboards. Staff
on Stand: Sales/Marketing
team.

Australasian Special Events
International Special Events
Society

PO Box 253, Earlwood, NSW
2206, Australia

Tel: (02) 9299 2523

Fax: (02) 9299 2267

Email:
editor@SpecialEvents.com.au
Web:
www.specialevents.com.au
Stand Name: SpecialEvents /
ISES

Stand No: Ts4

Australia’s first online special
events magazine and resource
site:www.specialevents.com.au
Also hosting ISES Australia, an
association representing
professionals in the special
events industry.

AV Technology

Unit 3/11-13 Olympic Circuit,
Southport, QLD 4215.

Tel: (07) 5531 3103

Fax: (07) 5531 0006

Email:
graham.b@avtechnology.com.au
Web:
www.avtechnology.com.au
Stand Name: AV Technology
Stand No: Qs1

AUDIO VISUAL FACILITY
MANAGER'S CONFERENCE

A one day conference held alongside the largest presentation equipment
trade show yet staged in Australia.

MONDAY March 6, 2000 ® 9am - 5pm, includes luncheon

Sydney Showground & Exhibition Centre, Homebush Bay.

Do you manage an audio visual facility for
corporate, government, higher education,

medical or military?

Has globalisation and modern management
communication needs resulted in your
organisation scrambling to adapt?

Do you host learning sessions, meetings,

and presentations?

Then this conference is for you!

Sessions covering:

¢ Conference Facilities
Scheduling & Management
Applications.

Video conference services.

« Distance Education &

Remote Learning

Video over IP.

Group Collaboration, Informa-
tion Sharing, T.120.

Lighting for Distance Learning

Conference chair, Neil Langford,
CEO, Space Age Communications.

[ Tele Teaching Environments.
Acoustics For Learning Environ-
ments.

* Teaching Spaces
Facilities For The Disabled,
Hearing Loops.

Electronic Document Projection.
Systems Integration, trends and
experiences.

AV facilities Management &
Maintenance.

* Projection
What, where and how? DLP, LCD,
CRT - what is for you, and why?

® AS$385 (incl airport or
CBD transfers if required,
morning/afternoon tea,
and a superb luncheon on
the mezzanine overlooking
the trade show)

AV CONFERENCE
BOOKINGS:

* TO BOOK: CALL 1-800-
635-514 now! OUTSIDE
Australia: Call +61 2
9876-3530 or fax +61 2
9876-5715.

® On the web:
www.conpub.com.au

* Pay by creditcard, or
fax or mail an official
order.

* PROMOTER is
Connections Publishing
Pty Ltd, (acti o058 443 182) PO
Box 439, Epping NSW
2121 Australia.
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Getting to ENTECH 2000

The magnetic attraction of the new Olympics site in Sydney
has been enhanced with the opening last month of the new
Novotel Homebush Bay Hotel. Just opposite Olympic Park Rail-
way Station, a two minute walk from the Showground, the new
Hotel has a surprisingly large drinking facility called The Brew-
ery. Say no more?

ENTECH was swamped with visitor registrations from all
around the world at the time PRESENTECH went to press. The
site itself features high in

showdays - and return from 5pm onwards.

Interstate visitors can catch a 50% discount on QF economy
class flights from capital cities, and book hotel rooms from the
official agent, Stage & Screen Travel. Call +61 2 9383-4533.

Finally, the organisers have a Ferry trip up to ENTECH on
Sunday morning, from Darling Harbour. It costs just $8.00, book
by calling 1-800-635-514 or online at www.conpub.com.au

e Entry to ENTECH exhibits are free after trade registration.

emailed questions, and the
organisers have detailed tours
and attractions with links
from their website.

Originally the idea of mov-
ing ENTECH 15 kilometers out
west from Darling Harbour
was daunting, especially as the
new site was only a blueprint
at the time. But the decision
has paid off in spades.

Access to ENTECH is easy,
there are six parking stations
at Homebush Bay. Use P1, the
largest undercover facility,
which is located in the north-
western corner of the precinct,
and well signposted.

The cost is $3 per hour or
$12 aday. ENTECH have a free
people mover/train operating
from 9am to 6.30pm on
showdays, every 10 minutes
from the entry of P1 to the
show.

From the city, take a train to
Olympic Park. Aside from di-
rect services, a shuttle runs
from Lindcombe Railway Sta-
tion every 10 minutes till mid-
night.

Commodore Coaches are
running 50 free coach trips
direct to ENTECH on show
days, these depart from Kings
Cross (Landmark Hotel,
Macleay street) and Star City
Casino (Darling Harbour) be-
tween 8.45am and 1lam on
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Exhibitors in
PRESENTATION
ZONE

(There are 139 other
exhibitors at ENTECH 2000!)

The AV Technology team is
displaying the latest control
and A/V products from Panja
(AMX), AutoPatch, Inline and
Kramer.

AXIS Audio Visual

Unit 4, 178 Boronia Road,
Boronia, VIC 3155.

Tel: (03) 9761 2688

Fax: (03) 9761 1091

Email: axis_av@iaa.com.au
Web:
www.axisaudiovisual.com.au
Stand Name: Axis Audio Visual
Stand No: 049

Axis Audio Visual are the
Australian distributors for
Altinex, Analog Way and
Contemporary Research.
Special guests on our stand
will be the President of Altinex,
Jack Gershfeld and Guillaume
Boutin from Analog Way.

Barco Systems

8 Prohasky Street, Port
Melbourne, VIC 3207.

Tel: (03) 9646 5833

Fax: (03) 9646 5887

Email:
barcosys@netspace.net.au
Web: www.barco.com
Stand Name: Barco

Stand No: N51

Featuring the Dlite LED Giant
In-and-Outdoor display wall
and the very latest in High
Brightness, High Resolution
Projection solutions.

Colour Presentations

Bay 8, Suite Goz.n Technology
Park, Eveleigh, NSW 1430.
Tel: (02) 9209 4555

Fax: (02) 9209 4550

Email:
sales@colourpres.atp.com.au
Web:
www.colourpres.atp.com.au
Stand Name: Colour Presenta-
tions

Stand No: Wg44

Brands include CTX and
Unibind

Command Systems

2/224 Headland Road, Dee
Why, NSW 2099.

Tel: (02) 9938 4811

Fax: (02) 9905 6153

DAILY AT ENTECH 2000

A COMPACT COURSE~ REPEATED DAILY!

> THE ICIA
~ PRESENTATIONS
ACADEMY

SUNDAY MARCH 5
MONDAY MARCH 6
TUESDAY MARCH 7
10.30AM - 3.30PM DAILY

Ever wish you were more
knowledgeable about creating
and delivering effective and
professional presentations?

Are you mystified about what
makes an attention-getting
presentation -versus a ho-hum
one?

For help with all this and
more, come to the ICIA Presen-
tations Academy at ENTECH.
You'll get everything you and
your organisation need to
create and present more
polished presentations.

Most people aren't all that
comfortable communicating to
groups of people. The Presen-
tations Academy will fix that!

DESIGNED
EXHIBITIONS

AUSTRALIA

WHAT YOU GET:

Basics will include delivering

presentations, constructing

visuals, delivery skills for

presenters, and delivering

presentations in various

technological settings.
Attendees will be given a take-

home binder of instructonal and

resource materials.

Our Presenters include:

Bruce Brown

(Technical Director, Audience

Motivation)

Richard Payne

(Creative Director, Online World)

Brett Bower

(Regional manager, ICIA)

More at: www.icia.org/educa-

tion/pacademy/

We appreciate the professional assistance of these organisations:

2 oﬁ"— PRESENTECH

Could your organisation's - and your own -
presentation skills be BETTER?

Sessions daily. A$95

(Lunch, tea breaks are not
included, but a lunch break
is. Cafe on site!)

® FAR cheaper than an MBA
Presentations module, these
cost A$320 - A$400 per day!
We sampled one recently in
Sydney.

Presented by the International
Communications Industries
Association

ICIA presentations playoffs finalists announced

Three finalists will battle it out at ENTECH to win the major prize of a trip to compete in the
Presentations Playoffs at InfoComm International in LA. At the Grand Final on Monday March 6 at
4pm, see: Steven Wihongi from Incyber Graphic Design, Bruce Cranston from Brilliant Images,
and Jennifer Hodgson from elefont creative battle it out. Free, in the ICIA theatre, stand E43.
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Email:
therese@commandsys.com.au
Stand Name: Command Systems
Stand No: J40

Featuring the Australian made
Theatre Commander range, the all
new “Joey” fully programmable
handheld touch screen remote and
the new Modular Switcher.

CR Kennedy & Co. Pty Ltd

663 Chapel Street, South Yarra, VIC
3141,

Tel: (03) 9823 1555

Fax: (03) 9827 7216

Email: philvigg@crkennedy.com.au
Web: www.crkennedy.com.au
Offices also in Adelaide, Brisbane,
Perth and Sydney.

Stand Name: CR Kennedy

Stand No: |48

The display will include Elmo audio
visual products, as well as Videonics
video editing and display equip-
ment.

Exhibitors in PRESENTATION ZONE

(There are 139 other exhibitors at ENTECH 2200!)

Crestron Electronics

199 Heidelberg Road, Northcote, VIC
3070, Australia

Tel: (03) 9488 1555

Fax: (03) 9488 1550

Email: nlibertone@soundcorp.com.au
Web: wwww.soundcorp.com.au
Stand Name: Crestron

Stand No: S54

Soundcorp have designated an
exclusive stand for Crastron, as well
as their existing stand number
BB12. Soundcorp is the Austral an
importer and distributor of the
Crestron range of control systems.

Dataton-Medallion

Suite g, 2 Kochia Lane, Lindfield,
NSW zo70.

Tel: 9416 6555

Fax: 9416 6069

Email: dataton@ozemail.com.au
Stand Name: Dataton-Medialon
Stand No: W48

Dataton + Medallion - The ultimate
in control and networked media

integration from the RTA to
Homebush. We have it under
control!

See the latest in soft edge video
presentation software + dynamic
new GUI Technology.

Electroboard

20 Atchison Streel, St Leonards,
NSW 2065, Australia

Tel: (02) 9433 4444

Fax: (02) 9439 4900

Email:
r.bergqvist@electroboard.com.au
Web: www.electroboard.com.au
Stand Name: Infocus /
Electroboard

Stand No: Ts1

The exhibit will feature Infocus
Projectors and Smart Technologies
Interzctive White Boards distributed
by Electroboard

elefont creative

Level 3, 265 Chalrmers St, Redfern,
NSW 2016.

Tel: 9310 4400

Extreme Projection Power
Resolutions up to 2000 x 1280 pixels
4000 Lumens light output

#
C '.'/ 'Ealn:o Systems Pty Ltd
S Plione: (03) 96465833 Fax: (03) 9646 588;4)
Email: barcosys@netspace.net.au -
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Fax: 9310 4058

Email: jennifer@elefont.com
Web Address: www.elefont.com
Stand Name: Elefont Creative
Stand No: J49

Presentations you don’t forget!
Designers who specialise in
presentation graphics.

Ranging in the fields of
PowerPoint, Websites, Animation,
E-Business Cards and Interactive
CD’s.

Elkman Audio/Visual

33 Dalmor Avenue, Ormond, VIC
3204, Australia

Tel: (03) 9578 1124

Fax: (03) 9578 1018

Email: elkman@tpgi.com.au

Web: www.elkmanav.com.au
Stand Name: Elkman Audio/Visual
Stand No: Jso

We will be launching: AVer E Pack -
conduct presentations without the
need of a computer; AVer Mix -
overlay device; AVer Vision -
document camera.




Epson Australia

70 Gibbes Street,Chatswood, NSW
2067.

Tel: 02 9903 9000

Fax: 02 9903 9177

Stand No: Wy5

Brand is Epson

Fujitsu General (Aust) Pty Limited
100 Holbeche Road, Arndell Park,
NSW 2148.

Tel: (02) 8822 2500

Faxl (02) 8822 2501

Email: lawrencehookkee@
fujitsugeneral.com.au

Web: www.fujitsugeneral.com.au
Stand Name: Fujitsu

Stand No: L48

Fujitsu is a world leader in the
development of plasma technology.
Fujitsu has the largest range of high
resolution HCTV plasma and LCD
projectors. For more information
contact Lawrence Hookkee, Fujitsu
General (Aust) Pty Limited.

Gearhouse Australia

22-34 Rosebery Avenue, Rosebery,
NSW 2018.

Tel; (02) 8344 1200

Fax: (02) 8344 1298

Web: www.gearhouse.com

Stand Name: Gearhouse

Stand No: R49

The world's leading Event Staging
Company supplying large screen
video projection, Optiscreen LCD
Daylight Screens, Audio &
Themeing. Branches in all major
cities.

HirePoint Software

Tel: (02) 9824-1105

Fax: (02) 9824-0554

Web: www.HireP.com

Stand Name: HirePoint Software
Stand Numbe~: W49

Turnkey e-commerce is now
available for Lighting and Sound
hire, HirePoint Software has
released a new e-commerce module
that is integrated with their
international top selling hire
package - HirePointg8. The e-
commerce module is a web site that
can be sold and customised to suit
individual clients needs.

InFocus Systems Asia

9 Temasek Boulevarde, Suntec
Tower Two, Singapore, 038989
Tel: +65 334 9005

Fax: +65 333 4525

Email: asia.pacific@infocus
Web: www.infocus.com

Stand Name: InFocus

Stand No: Ts1

Brand is InFocus

Exhibitors in PRESENTATION ZONE

(There are 139 other exhibitors at ENTECH 2000)

International Communication
Industries Association (ICIA)

PO Box 405, Miranda, NSW 2228.
Tel (02) 9531-6777

Fax (02) 9531-6777

Email: bbower@iciahg.org

Web: www.icia.org

Stand Name: ICIA

Stand Number : E43

The ICIA are hosting a daily
Presentations Academy in the ICIA
Theatre, Visit us for more informa-
tion about our certified technology
specialist (CTS) training, CD and
WEB courses, and about
INFOCOMM International, the
largest Presentations trade event in
the world.

JVC Professional

104 Vanessa Street, Kingsgrove,
NSW 2208.

Tel: (02) 93708888

Fax: (02) 9370 8848

Email: jvcpro@hagemeyer.com.au
Web: www.jvc.com

Stand Name: |VC Professional

Stand No: U43

JVC Professional and Hughes JVC
developed D-ILA technology and
introduced it to the world. Now, they
have expanded their range and
brought it to Entech. When you've
looked at all the ‘good’ projectors,
come and see the best at stand U43.
JVC/Hughes- the best projectors in
the business.

Kodak Presentation

Technologies / Wilson Gilkes

173 Elizabeth Street, Coburg, VIC
3058.

Kodak Tel: (03) 9353 2261

Kodak Fax: (03) 9353 2567

Kodak Email: hinton@kodak.com
Kodak Web: www.kodak.co m
Wilson Gilkes

Tel: (02) 9914 0900

Wilson Gilkes Email:
support@gilkon.com.au

Wilson Gilkes Web:
www.gilkon.com.au

Stand name: Kodak/Wilson Gilkes
Stand No: W43

Kodak Slide and Digital Projectors
will be displayed along with MIMIO
- Digital Meeting Assistant which
turns your whiteboard into an
electronic whiteboard.

Meter Office Products Australia
Unit H/140 Old Pittwater Road,
Brookvale, NSW 2100.

Tel: (02) 9905 1266

Fax: (02) 9905 1820

Email: meter.nsw@meter.com.au
Stand Name: Meter Office Products
Stand No: Qs4

Meter will be exhibiting Meter
binding and laminating machines
and presentation supplies; Fastback
binding systems and Powis printers
and Kroy labelling machines.

Sanyo Australia

211 Walters Road, Arndell Park,
NSW 2148, Australia

Tel: (02) 8825 2909

Fax: (02) 9678 9381

Email: cmaw@sanyo.com.au
Web: www.sanyo.com.au
Stand Name: Sanyo

Stand No: L38

Sanyo Australia is proud to launch
it's next generation of LCD
projectors at ENTECH 2000.
Thinking projectors, just say
Sanyo.

Sony Australia

33-39 Talavera Road, North Ryde,
NSW 2113.

Tel: (02) 9887 6803

Fax: (02) 9889 0769

Email:
pnorman@saus.au.sony.com.sg
Web: www.sony.com.au

Stand Name: Sony Australia
Stand No: 043

Soundcorp

199 Heidelberg Road, Northcote, VIC
3070.

Tel: (03) 9488 1555

Fax: (03) 9488 1550

Email: mlasa@soundcorp.com.au
Web: www.soundcorp.com.au
Stand Name: Soundcorp

Stand No: BB12

Local Dealer/Distributor for most
professional Audio and Video
Products. Australian Importer/
Distributor of the Creston Range of
Control systems.

Technical Direction Company

36-42 Chippen Street, Chippendale,
NSW 2008.

Tel: (02) 9698 5588

Fax: (02) 9698 5533

Stand Name: Technical Direction
Company

Stand No: R48

TDC'S stand will feature our latest in
video and data projection technol-
ogy, demonstrations will be
provided by our certified technology
specialist (CTS) staff.

VGAV

1/101 Newmarket Road, Windsor
QLD 4o30.

Tel: 0500 501 300

Fax: 0500 501 301

Email: chris@vgav.com

Web: www.vgav.com

Stand Name: VGAV

Stand No: Rs4

Distributing: ScanDo computer to
video converters, Deuce & DeucePro
Video Scalers, Math Fibre Optic
Systems, Pioneer DVD-V7300 &
Plasma Displays.

Wolfvision

PO Box 59, West Lindfield, NSW
2070.

Tel: (02) 9410 3388

Fax: (02) 9410 3388

Email:
wolfvision.australia@wolfvision.com
Web: www.wolfvision.com

Stand Name: Wolfvision

Stand No: 048

The world’s leading specialist
manufacturer of visualisers showing
the latest developments including
the V2-47 5-VGA system and
portables.

Full exhibitor list is online at
www.conpub.com.au

The OTHER
Exhibitors include:

Jands Electronics / VariLite
Greater Union Entertainment
Technologies (GUET)
Bytecraft

EVI Audio

Show Technology
Universal Lighting & Audio
Technical Audio Group
Coemar DeSisti
Chameleon Touring

Group Technologies

CMI Professional Products
Corporate Audio Services
Audio Telex Communications
Australian Audio Supplies
Production Audio Services
Total Concept Projects
Meyer Sound

Amber Technology
Yamaha Music

Tascam

The PA People

Showcorp

+119 OTHERS!

Full list at www.conpub.com.au
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SYDNEY SHOWGROUND
EXHIBITION COMPLEX

The new Sydney Showground at Homebush Bay,
unique architecturally designed venues suitable
for any event.



Quick.|DLP/|LCD; ultra-portable;;

micro-portable.|lineed
a|projector, but,what kind?,

o M)
AV Avenue
N

Your shortcut to AV info,
products & services




After years of uncertainty about its
future, Melbourne’s Capitol Theatre has
been given a new lease on life. The 1920s
picture palace, designed by Walter Burley
Griffin and his wife Marion Mahoney
Griffin, was purchased by RMIT Univer-
sity earlier this year and since then major
restoration and development has taken
place. The finished result will be a multi-
purpose venue to be used as a lecture
facility for the university while re-estab-
lishing its place as an integral film venue
in Melbourne.

Steve Love from Rutledge Engineering
Audio Visual Systems is the Projects
Co-ordinator for the Capitol Theatre tech-
nical upgrade. In conjunction with RMIT
Project Manager Graeme Martin and
Architect Craig Allchin from Six Degrees,
major works have been identified and
prioritised in order to make the venue op-
erational for lectures for the start of first
semester 2000.

In addition to a technical upgrade in
order to make it operational for lectures,
the theatre was also in need of long over-
due structural works including restoration
of the entrance foyer which was enclosed
and partially destroyed during redevelop-
ment in the 1970s, as well as installation
of new safety systems and disabled access
to the auditorium and stage.

As the contractors for the technical
upgrade, Rutledge Engineering’s brief was
to develop the Capitol into a standard
RMIT lecture theatre without impacting
on the existing film system.

“The film system was a bit run down but
basically intact, so we left it alone. It has
its own history, it's a 70mm Dolby
system with full surround sound, and is
one of only three systems ever put into
Australia. It still is a good film system.”
After stage 1 of the project was com-

Capitol Theatre Refurbishment

pleted and all wiring and cabling was
replaced, Rutledge upgraded the film
system amplifiers to Yamaha P4000 and
P3200, and for lecture mode installed a
Crestron control system to operate CD,
cassette, DVD, video replay, SVHS, or
standard speech. All functions are con-
trolled by the lecturer from a touch screen
panel on which they are able to call up
multi-function audio visual displays.

A second bio box was established at the
rear of the seating and a Barco 9200 video
projector was installed for lecture use.

Rutledge designed the system so that
when the Crestron is switched off it
returns to a standard 70mm projection
system which allows film groups to come
in and run a show without any interfer-
ence from the audio visual system.

Steve believes eventually a remote
operating position will be established

""..All 3200 globes had to be
replaced, and the only way to
access the ceiling was by rock

climbing technigues"'

somewhere in the stalls area to allow for
live entertainment, which the venue is
ideally suited to.

The crowning glory of the Capitol Thea-
tre is the ceiling. 3200 individual 40 watt
incandescent lamps in red, blue, green
and amber set in plaster crystalline shapes
which transform the entire ceiling into a
jewelled canopy.

“At the time, the people wanted a crys-
tal picture palace and that's certainly what
the Burley Griffins’ created - they're
almost like stalactites.”

The renowned ceiling was obviously
one of the highest priorities for the resto-

rations and had to be fully functional for
the Capitol’s opening celebration last
October. That meant all 2200 globes had
to be replaced, and the only way to
access the ceiling was bty rock climbing
techniques.

“Scaffolding was too impractical so
instead rock climbers were brought in to
change all 3200 lamps. It took two men
two weeks to rep.ace the lamps.”

And getting that quantity of Edison
screw globes in time for the opening
proved to be quite difficult.

“The project manager from RMIT
Graeme Martin searchec high and low
and eventuallv found someone in
Australia who could aand paint them.
Some of them weren't evan cured by the
time they were being installed it was such
a last minute rush.”

Although the theatre is now opera-
tional for lectures, restorations will occur
on a continuing basis uncil the theatre is
returned to its former glcry.

- Mandy Jones

presentech [/feb ~ april 2000 /31



Sandra Chipchase
in action
by Made'eine Murray

The aptly-named, gap-toothed Sandra
Chipchase is a live wire. Ideas pcured out of her
faster than I could write them down. When I
asked Chipchase for a few ideas for Presentech,
she jumped straight in. “What at-out the compe-
tition between Australian convantion Zentres? Or
food and beverage— the days of the rubber
chicken are over. You might wan to talk about
AV, the technology being us2d in production con-
ferences. Or events like James Morrison being low-
ered from the ceiling playing his trurapet! Once
again I can give you a list of people you can talk
to, so that’s another angle! How many of these
do you want?!”

Whew, she could have gore on all day. She

wan:s a T-shirt that says, ‘I demand a 100-hour
week!” At the moment, she is wearing silver jew-
ellery, a casual white blouse with open draped
neck, and a black jacket. Even though the outfit
is elegant, she still looks as if she “just got off a
motorbike, " as ske put it. If vou were in a team,
any kind o- team, you'd definitely want Sandra
Chipchase on your side. She is a phenomenally
persuasive, indomitable, and tenacious hustler,
as wzll as being fun.

Chipchase made her mark with the Sydney
Convention and Visitors Bureau, first as Director
of Marketirg, then General Manager, Marketing.
For the past six years, she has won hundreds of
multi-million dollar bids, and wooed thousands
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of delegates to Sydney. Then in late No-
vember, she dropped a bombshell. She
gave her notice, and took the big Hano-
ver job. Chipchase is now Executive Di-
rector of the Australian pavilion for World
Expo 2000. Working with Caribiner, she
is in charge of every aspect of the pavil-
ion, from catering to marketing to ship-
ping off containers of video screens.

She moves fast, but I managed to catch
up with her before she left the SCVB, and
find out some of the secrets behind her
high octane, immensely successful strate-
gies. The harbour shimmered and glistened
in the blue distance, a perfect advertise-
ment for the city, which was named the
number one convention destination in the
world by the International Congress and
Convention Association in '97.

Persuading the local association

Luring delegates to Sydney is a com-
plex and long term process. To get a con-
vention here, the SCVB has to schmooze
many different organisations—work the
floor at the preceding convention, per-
suade and coach the local association,
make bid documents and pitch to the in-
ternational association.

The SCVB deal purely with the MICE
industry— meetings, incentives, conven-
tions, and exhibitions. With offices in
New York, London, Melbourne, Asia and
Japan, they sell Sydney to the world. They
identify potential MICE business, and
then pitch—anything from writing and
submitting a bid document or proposal,
to a fullon presentation, a la Olympics. “iVe
do a Rod McGeogh somewhere in the warld

every week, but without the same financial
support!” Chipchase said. Though they
have been running for 30 years, the SCVB
just started training with Rogen.

The convention world is wildly diverse,
so every bid is different. There is an associa-
tion of everything from Baptists, to hearing
impaired athletes, to lactation consultants.
Each bid has te take into account the target
group and their interests, How do lactation
consultants relax? How do the SCVB woo
them?

“We identify a piece of business,”
Chipchase explained. “Then we have to
go to the Australian association, because
as the Bureau, we can't invite the inter-
national group. So we have to get the Aus-
tralian association enthused about
hosting an international event—forming

MELBOURNE 8.30am
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NEW YORK 5.30pm

Control the World.

I°s easy with «Q-control.

Take control of ony room, any equiprent and any Crestron CNX Con'rol System - anywhere in the world.
With Cresfron e<contrel, launch your favourite web browser and use Crest-on control graphics right from your PC.
Simply add a Crestron Internet/Ethernet cad to your Crestron CNX Contrel System and you're ready fo e-control.

With Crestron Vision Tools Froe, developing browser-based control screens is a snap.

Call today for your nearest Crestron Dealer.

Australian Distributor
199 Heidelberg Road, Northcote VIC 2070 Australia. 2hone 61 3 9488 1533 Fax 61 3 9488 1550, Email: crestron@soundcorp.com.au
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a committee, and so on. That is easier said
than done. You'd think people would be
really proud and excited about bringing
the world here. Nope!

“We run into all sorts of things, like ‘I
don’t have the time, What if it loses
money? If it’s not a success, my profes-
sional reputation might be impugned.’
We get every excuse under the sun. We
even get the excuse that, ‘If we had the
event in Australia, that means I'll miss out
on my annual overseas trip!’ But some
committees are fabulous, and just grab the

not only for them personally, but also for
their association and the country.

“Once we get them hot on the idea,
then we work with them in developing a
bid document. The international associa-
tion might have a site inspection team
who goes to all the bidding cities, and has
a look at the facilities. We host that site
inspection, and it's an chance for us to
showcase our city’s best points. We may
get an opportunity to present to the in-
ternational committee. If we do, fantas-
tic! Because that’s when the bells and

opportunity.

“Then we've got to sit down with them
and go through all the reasons why they
should get involved.” Chipchase then
gave a barrage of convincing reasons. A
Sydney convention would highlight Aus-
tralian concerns; showcase Australian
technology and innovation; make money
for the Australian association; increase
their membership; focus government at-
tention onto their issues. Whew! When
Chipchase gets going, it's daunting. She
pulled out all the stops, including a so-
cial conscience. “There are so many fabu-
lous reasons!” she continued. “Plus the
fact they are going to create a few jobs
for some young kids, and bring foreign
revenue to the country.”

Alot of people think ‘What’s in it for me?’
Then they meet Chipchase. “We sit down
and explain to people what is in it for them.
Then usually the penny drops, and people
realise this could be a fabulous opportunity,

whistles can come out. We can do
PowerPoint presentations, show videos,
host a cocktail party the night before the
vote. There are all sorts of things that you
can do. This is where it gets very creative,
and extremely competitive.”

Creative and competitive

Sometimes the bid document will be the
only representation of Sydney. “So there
are all sorts of things to think about. Is
English the first language? If not, it's no
good having pages of flowery prose. Most
people are older, big print helps. Don’t
have this tiny little print that is annoying
to read. Use big bold pictures, sections of
information. It's about making a docu-
ment user-friendly.

“We establish very early on whether gifts
are acceptable or not. Is there a dollar limit?
You don’t want to offend people. Some
people may think a little clip-on koala
might be acceptable, or you might be able
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to spend more. We don’t have a lot of
money, so we certainly are not about lav-
ishing gifts on people. If you've got to buy
the business, I think you really have to ask
yourself, should you be in the business!”

Targeting the individual

One tactic is to target each committee
member around the voting table. “Now I
don’t want to say that we do a psycho-
logical profile on every member every sin-
gle time. But if the piece of business is
worth $50m, I think you're going to ask
some questions. So we try to find out,
what their issues are.”

“How do you do that?” I asked.

“Well,” she roared, “that’s the $64m ques-
tion. Let’s just say that where there’s a will,
there’s a way!”

Some people may be concerned about
safety, or distance, or perceived cost. Some-
one may feel that Australia doesn’t have a
great track record in their particular indus-
try. “Well to me that’s the perfect reason
why they should some down here and help
us!” If she doesn’t appeal to you on one
level, she switches seamlessly into another.

“There are counter-arguments to all of
these perceptions. We are very fortunate,
we have a beautiful city and a wonderful
country—but it's a long flight from Eu-
rope. We say, ‘We are three meals and two
movies away.’ There are all sorts of ways
and means around this.”

The SCVB identifies what the issues are,
and then moves in with marketing cam-
paigns, customised to the members’ con-
cerns, and their personal interests. “That
works well. And we look for the alliances.
We try to identify the voting blocks, if
the executive committee is making the
decision.”

In some bids, all the members of the
association are making the decision, and
itis voted on at the preceding conference.
“Then we have to really work the floor at
that convention, talking to people and
try and enlist their vote. It's a very in-
volved process.” Sometimes they have
rounds of voting, and the SCVB will move
around negotiating getting preferences.




“That can be very interesting,” ske
grinned.

Big business

The 14th World Congress of Cardiology
will be held in Sydney in 2002. The largest
medical meeting ever held in this count-y
will have 15000-2000 doctors, plus their
partners. The SCVB worked and lobbied
on this for three years. “So we will have
about 30000 people in this city for a week.
Now that’s a huge piece of business.

“That one piece of business is wor:h
$60m. Now if you had to work hard for
three years to make $60m, I think you'd
do it. And for $60m, you'd try and find
out how people were going to vote, who
the key decision makers are. It's a lobty-
ing exercise, a strategic marketing exer-
cise. It’s also about delivery.”

International competition has never
been fiercer. People are building conven-
tion centres all over the world, and all
over Australia. And they are all compat-
ing with the SCVB!

MICE is the highest yielding sector of
tourism, and there are a lot of spinoff<—
for exhibition companies, lighting, catar-

ers, taxis, hotels, even magazines! It per-
meates every sector—Sandra Chipchase
was keeping us all in work! And she was
doing it on a budget. The Las Vegas Con-
vention Centre has a bigger budget than
the Australian Tourist Commission. “Heze
we are in Sydney trying to compete with
that. We have an operating budget of
about $5m in cash and contra support.
Las Vegas’ budget is around $20m. Like,
hello! What’s wrong with this picture?’

Skulduggery

This is where skulduggery comes in. Not
the SCVB, but some cities stoop <o
‘chequebook marketing’. Some places will
simply write a cheque, a ‘donation’ to the
association. “Thankfully, this is rare.
There's a lot of debate in our industry at
the moment over this. Some people say
it's a bribe, some say it's a business deci-
sion. Quite frankly if you are prepared to
‘underwrite’ a $77m event with $10m,
one could say that's actually an invest-
ment. Do you call it an investment, an
incentive, a bribe? At the end of the day,

it's about getting business into your city.
We're fortunate that we have not had the
money, to pay bribes! Not that we would
anyway!”

But Chipchase is under no illusions
about the nature of lobbying. “There are
certain deals you can do, sponsors you
can bring in that will make your bid more
attractive. We do what we can to win a
piece of business.

“We have to show them that we are
value for money, that we are not just
about winning the business and walking
away. We are ebout helping make their
event a success and getting maximum del-
egate attendance. At the end of the day,
we want to get as many people as hu-
manly possible to come to that event.”

Chipchase was candid about her tac-
tics. “We can target them through their
newsletter, their individual associations,
or their major travel planner. We have a
website—there are a multitude of ways we
can get them turned on the destination.
It's a complex process, but it’s fascinat-
ing, and it’s incredibly rewarding.” ®

IDT Presents the First ever Plasma Wall

4 Singles or 1 Large Image
Improved Contrast
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Advanced Cooling System
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Available for Sale or Hire
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Phone: 1800 800 107
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Ultra Clear High Resolution Images
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Time on Job: 24 hours per day, 7 days per week

Best thing about job: The walkout music after a perfectly tight show
Worst thing: 5am bump ins and bumpouts

Fav item of gear: JVC - Hughes projector, if you have a day and all night
to set up. Sony X2000 (projector) for best all round performance.

Your one great Powerpoint tip: Use Director!

Tony Hulme is also known
as 'Surf', and at 33 years of age
has worked in all five conti-
nents. He is a Technical Direc-
tor and Technician at Gearhouse
in Sydney, with 10 years experi-
ence. "The best thing about the
job is the variety - you gain
knowledge on all areas of life",
he asserts.

The worst thing is "lack of re-
spect from people who do not
know what the job entails, and
expect the impossible". We all
relate to that!

Alistair Hamilton is 37,
he can certainly claim
career diversity, having
worked everywhere from
Bendigo to Buckingham
Palace. This includes stints

for Gary Hackett (before
Staging Connections), Audi-
ence Motivation, and eight
years freelance in the UK.
Job now: Technical Director,
Caribiner A.V. Services,
Sydney

Paul Zinn is 29, and
has experience as an AV
Tech in the UK, Cairns,
and on the Gold Coast.
These days he describes
his job as Project Man-
ager (Tech, Sound Engi-
neer, Gaffa, Roadie, and
Truck Driver) for
Gearhouse. He loves the
variety of work, and sug-
gests the best item of
equipment is gaff tape.
We agree!

Andrew MacColl

Age: 40

Experience: Staging Connections 2 years
Intercity Staging 3 years
Freelance AV S years

Band Audio 4 years

Theatre LX S years
Job: Technical Director
Time on job: 2 years

Best thing about job: The first cue on a really
big show, and the last cue on a really big show.
Worst thing: The hours
Fav Item of Gear: Anything that works every
single time! Really like the new Barco 6300
projector, which does just about everything.

Fav Customer:

Why? Well organised, give us
all the information we need, have a realistic
understanding of budgets.

Design Troupe

Power Point Tip:  Get it done professionally,
not by the CEO’s PA!
Bill Gates

Why: He did nine shows in seven venues in two
days, and fielded lots of detailed technical
questions from people in the audience who were
keen to ‘catch out Bill’. He answered all of them
instantly, without assistance - despite his
position, he has a programmer’s understanding
of his products.

Best Presenter:
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Leon Minervini is 43, he trained zt ABC Radio in Adelaide and Sydney,
then moved to Seven Network Sydney before joining Wavelength (Now
Caribiner) as a Technical Producer in 1991.

Best Thing about his job: Variety ot work - One day you're doing a presen-
tation to 50 people in Port Douglas and the next you're at the Sydney En-
tertainment Centre with a full Corcert rig and 8,000 screaming kids
Favourite Item Of Gear: Epson EMI'-8000 LCD Projector - 8kgs- 2200 ANSI
lumens!

Favourite Customer/Client: Nokia, 'they’'re always willing to try something
different to communicate to their cudience and we have great fun making
it happen for them".

One great Powerpoint tip: Never put anything on the screen that a person
in the back row can't easily read.

The Best Presenter he's ever seen? Charlie Bell - Former Mc¢ Donalds CEO -
"A Consummate performer and a natural showman".

Tony Jericevic is 34, and has
been a Project Manager with
Gearhouse for one year. He
started as an AV Technician at
Darling Harbour in Sydney,
then went on to become a
project manager. He likes inter-
acting with the crew at
Gearl.ouse, and meeting new
peoplz on the job - but dislikes
schizophrenic clients. Rupert
Murdoch ranks as a favourite
customer - because he is a good
tipper, says Tony!

Paul Moreland has his
priorities correct at ege 30 -
he describes his job as "Sen-
ior Technician - end Dad!"
he works for Gearhouse,
with seven years on the job
there. His specia.ity is large
screen video, “or ary-hing
from large corporate confer-
ences to live rock and roll
events.

"The best customers are the
ones who say thank vou af-
ter a job".
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DisplayMate helps setups

For both ProAV and Home Theatre, this test pattern, demo and set-up software for HDTV

and Digital Displays is a good idea.

* DisplayMate Kayye
Consulting Edition is
available for purchase from
www.kayye.com - or by
calling them at
+1919.969.7501.

The cost is US $90.

The Kayye Consulting version of
DisplayMate - a widely used software test program
- is now available - it includes both the capability
to display every pattern in every HDTV resolution/
rate (480p, 720p and 1080i) - as well as the ability
to output the 128 test patterns in any PC resolu-
tion from 640 x 480 up to 2500 x 2000.

Each test pattern is selectable via a user-friendly
designed GUI (graphi-
cal user interface) win-
dow that literally
takes less than 30 sec-
onds to learn how to
navigate.

It will display over
125 custom test pat-
terns, but fit on a
standard floppy disk.
This version uses
barely a half a Meg of
storage and needs vir-
tually no memory to
run it. That's because the test patterns are not
stored as bitmaps but are rather generated real-
time from a set of equations, so they will work
for every resolution and aspect ratio. In addition,
each and every test pattern includes a detailed
description on how to use it.

The Kayye Consulting edition of DisplayMate
is HDTV-ready, and will automatically produce a
complete set of accurate 16:9 test patterns, when
it is run on HDTV video boards, all of the test
patterns will output at HDTV (16:9) aspect ratio
as well as the standard PC 4:3 and 5:4 aspect ratios.

In addition to the patterns found in the stand-
ard edition of DisplayMate sold over the counter
in many PC stores, the Kayye Consulting edition
includes the following EXCLUSIVE patterns:

Extreme Gray Scale with Colour Bars
Examines the extremes of the Gray Scale, which
are difficult to reproduce. A great pattern for set-
ting and checking the black and white points of
any projector or monitor.

Circular Geometry and Cross Hatch
A combination pattern that includes 5 circles
inscribed within the Cross Hatch pattern.

Anamorphic 1.78 Geometry

The circular Geometry and Cross Hatch pattern
rescaled so that it appears correctly when
Anamorphically stretched to a 16:9 Aspect Ratio
(via an Anamorphic lens on an LCD or DLP - or
through any lens on a CRT projector).

Screen Halos
Designed to search for halos that arise from in-
ternal reflections within the display optics.

Pixel Tracking and Timing Lock

A pattern that is used to adjust digital fixed ma-
trix displays like LCDs, DMDs/DLPs and plasma
displays that use analog inputs.

Multiburst Test

A digital version of the standard multiburst test
pattern that is used to measure frequency re-
sponse in television systems.

These patterns are also in the Video Edition:
PLUGE Pattern with a Log Gray-Scale and a PLUGE
Pattern with a White Bar for setting Black and
White levels.

Needle Pulse Pattern for checking blooming and
screen regulation distortion.

Two variable intensity Window Patterns for adjust-
ing color balance and color tracking.

Set Up Crosshatch with centre and 5% overscan
markings for video projectors, HDTVs and
televisions.

SMPTE Color Bars instead of EIA style Color Bars,
which include reverse blue bars for adjusting color
saturation and tint, -l and Q blocks for checking
chroma phase and amplitude, and PLUGE stripes
for checking the Black-Level.

Five ANSI (American National Standards Institute)
IT7.215 test patterns for measuring the Lumen
light output and Contrast Ratio of LCD, DLP
and CRTs.
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Computer, DVD, VideoCD, CD, TV and VCR - in one box

With professional video non-linear (computer) editing solutions getting cheaper and cheaper, it will not be long before the distinction
between domestic semi-professional products become blurred Every now and then a high end domestic product
will come along and challenge the status quo. John Grimshaw looks at the ATI ‘All in Wonder' video card...

ATI’s “All In Wonder 128” video
card for PC’s is a solid attempt at bring-
ing together the various ways of watch-
ing a vision source into one device. While
this card is aimed at the domestic mar-
ket, its abilities would be very well suited
to anyone that needs to make a video or
presentation at reasonable quality.

With special thanks to Gateway 2000
Computers, we were able to put both the
16 and 32MB versions of these cards
through their paces, and the results were
quite good. Gateway supplied a Pentium
[T S00MHz with DVD for the test.

About the card...

Primarily, the card is a video card for the
PC and as such, it has some quite impres-
sive specifications. The powerful 128-bit
3D & 2D graphics acceleration is provided
by the ATI RAGE 128 GL chip. The card is
capable of photo-realistic 32-bit true color
and 16.7 million color 3D graphics with-

out missing a beat. However, this is only
the tip of the iceberg.

The card and associated software have
been designed to be able to provide hard-
ware decoding of DVD and other MPEG
sources, hardware MPEG-1 and MPEG-2
video encoding, avi format video capture,
still capture and a television tuner.

AVI Video Capture

The card will allow direct capture of video
and audio to AVI files. There are a large
number of preset options for different
types and sizes of video files, and four of
these options have been singled out as
being the primary capture options. In the
first version of the software that we were
sent, these were preset to the American
aspect ratios and a frame rate of 30fps.
The second version provided presets for
PAL type captures. All of these used the
“ATI VCR2.0” avi codec. The user can
specify much higher quality attributes, or
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different compression formats using the
one custom option. Unfortunately there

is no provision for saving these settings,
but it will remember the last one used. For
each of the video compression options, the
software will tell you how much time you
“have left on your hard drive”, but as there
is a 2Gb limit to the size of AVI files.

| Caribiner

people

difference




MPEG Encoding
One of the biggest limitations in working
with AVI's as a video format is the size of
the files required to make any reasonable
length video. While you will still need a
considerable amount of hard drive space
to get the best out of this device, the user
will be able to capture video and televi-
sion signals in real time and directly to
MPEG files. To help counter possible proc-
essor lag, the software gives the user the
option to capture the “I Frame Only”. As
this option increases the bit rate by 2 or 3
times, the resulting files are much larger,
but there is significantly less demand on
the CPU. A fast CPU can cope with the
full “I, B, P frame” capture at higher aspect
ratios, thus maintaining the quality of the
image while still keeping the file size down.
The documentation indicates that the
highest quality MPEG-2 encoding can only
be achieved using a Pentium III 500MHz.

Hardware MPEG Decoding

Unless you are using a Pentium III, for
those of you who have tried to use soft-
ware decoders to play a DVD, the typical
result has quite a bit of lag as the CPU
struggles to keep up with the processing
load. The card takes over the job of

processing the image and audio, result-
ing in a much smoother image. It also
easily copes with Video CD’s and MPEG
files from other sources. The supplied soft-
ware provides two options for playing
MPEG sources, “DVD Player” and
“VideoCD Player”. Individual MPEG files
can be also displayed using these players
- MPEG-2 files are played back using the
DVD Player, and MPEG-1 files use the
VideoCD Player.

Video Editing
There is a simple video editor supplied
with the software for this card, and al-
though it is quick and easy to use, its func-
tions are limited to trimming the start and
finish of an AVI file. It cannot be used to
edit MPEG files.

Use other developer’s software such as
Adobe’s Premier for editing AVI files, or
Vitec's VIDEO Clip for editing MPEG-1 files.

Still Capture

The still capture facility is a quick and ef-
ficient way to turn a video still into a
640x480 bitmap. Care should be taken to
specify “interlaced” video to capture, oth-
erwise you will end up with a squashed
640x240 image.

Television Tuner and Digital VCR
This feature is what will give this device
appeal to the general pub-
lic. The television tuner is
easy to set up and operate,
as is the “VCR” side of the
system. It has been designed
so that you can record
quickly and easily record
your favourite programs to
the hard drive, but you can “program your
VCR” to do it in your absence.

System Requirements

* Windows 95/98

* PCl version: Pentium/Pro/I1/11l or compatible
with 33 MHz PCl local bus 2.1

* AGP version: Pentium I1/11l or compatible with
AGP 2X bus (AGP 1.0 compliant)

* Sound Card supported by Windows g5 /98 with
available Line Input

* |nstallation software requires CD/DVD-ROM drive
* DVD movie playback requires DVD ROM drive
TV-Tuner Requirements

* TV signal from amplified antenna or cable
Connectors

* PC monitor: 15-pin VGA

* Composite audiofvideo and s-videc inputs &
outputs
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Managers

Ever wondered how HARD an MBA (Master of Business Administration) class is? We went to Ua* to find out....

By Caroline Fitzmaurice-Grafton

With sixteen courses to complete,
many MBA students elzct to do Public Per-
formance for Manage-s, a so-called ‘soft’
course at the management school I
attend, MGSM (Macquarie Graduate
School of Management in Sydney).

It’s also offered as a stand alone course,
costing a little over two thousand dollars
for five days of c.asses. The university says
that the forty hours of class makes up one
third of the total timz commitment, so
doing this course pctentially involves
three weeks of zime.

[ paid up and went along to the term
four class of 199¢. I heve to present more
often these days, sometimes to pitch for
an account, or to give a speech. I was
trepidatious about this study course. [ had

previously completed five study units at
MGSM, and enly had, what I consider, two
lecturers capable of imparting knowledge.

The class of forty-two studer.ts covered
a broad psychographic, fairly typical of
management school. Mid to upper class
and income, late 20’s to mid 40, twice
as many men than women.

Day one started ominously with tha
lecturer, Mike Barnacoat, przoccupied
with the AV equipment as we entered th2
theatre. He was dressed poorly—not what
you'd expect from a presentation lecturer.
Then he announced he would leave thz
theatre while we considered a mythical
marketing proposition to engage him,
Many were flummoxed. I verbalised to
others that I would not even ccnsider hir-

ing someone thzt looked like him, or
someone who delivered a confused com-
munication as he had just done.

Of course, Mise re-entered after ten
minutes in a beautiful suit, and had
taught us the Zirs: lesson of the day - that
perception is eversthing! No matter what
you sell, think z>out your image- “it's
your packaging”!

Before formal classes began I had read
the course notzs end was a little perturbed
by the theory bel-ind ‘presentations and
speeches’ and the possib_e direction that
the course might ake. In addition, we had
recommended rezdings. 3ecause I'm that
kind of gal, 1 read all th2 course notes -
plus ‘Pitch Coctor’ by Neil Fleet and
‘Aristotle, the Art of Rhetoric’.
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Continued from pre

Uncommonly, our class syndicate
group met twice before the first lesson,
to plot strategies for our group projects.
This uni puts a lot of focus on group
projects. They expect five or six different
people to work harmoniously as a team,
for up to half your total mark. But I've
met absolutely brilliant people whose
team have let them down, resulting in a
B or a C mark.

During class we had an ‘impromptu’
session where we each had to deliver a
three minute speech. As I walked to the
lectern, my subject was called out: “Drugs
in Sport!" Great.

On Day 4 we each delivered a major
individual presentation, which was
videotaped, and limited to eight minutes,
plus or minus thirty seconds (but
absolutely no more!). Some crashed, but

no-one burned. I was very proud of the
class, everyone took it very seriously and
dressed to impress. I took particular care
of my garments, make-up, hair, nails -
even my toenails! You've got to sell the
package. Want to feel really special?
Choose the right (or maybe not) under-
wear. According to author Neil Fleet it's
an old trick for the presenting femme
fatale.

Through the lessons, we dealt with
language, vocabulary, semiotics (symbols
or word images), abstractions, vocalics
and use of metaphors. It was fascinating!

On the final day the class delivered the
twenty minute group presentations, plus
or minus sixty seconds (but absolutely no
more!). My group’s topic was ‘The Effects
of Globalisation’ (cultural, environmen-
tal and individual). We went pretty well,

although one of our group - the second
in line - spoke well over time, causing a
bit of a chain reaction through the rest of
our team,

Finally I had an individual written
assignment to complete within two weeks
of the end of classes, and our group had a
final group project which wasn’t too
tough, but due in the same period.

I'd recommend this course, the lecturer
was brilliant. But it is more suited to those
with experience in working in groups and
with people they don’t know.

I attended this course to improve my
presentation skills but I came away with
something better- confidence in myself
and my memory. And that’s good.
Because if you don't like the product your
selling, ... how are you going to persuade
someone else to buy it.
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We like to think we offer superior subscriber service. Firstly, save heaps of money on
every issue - and get it before the newsagent does®. Then we offer you your money

back anytime you choose to opt out™. Simple!

AN INTRODUCTORY DEAL!

Australia $25 (save $11) 12 mths
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or A$76 (save $44) for 24 months,
USA A$60 (save A$38) for 12 months
or A%100 (save $96) for 24 months.
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# In most cases a subscriber gets it first, subject to the mail system not overheating! * Refunded promptly, less any issues we've already sent you.
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FOUR VIDEO DV CAMCORDERS

In the lab with AV Avenue test reviewer: Jeff Sauer

Canon comes up short

The color scheme of the Canon XM1 (AU$5,999 RRP inc. tax) might match its

older sibling, the XL1, but it doesn’t quite measure up in the ways that really

matter. Picture quality is very good, bt its low-light performance ard lack of
manual audio gain don’t befit the semipro lcbel.

With Sony’s discontinuation of the
DV stalwart VX1000, Canon’s timing in
its release of the XM1 couldn’t be better.
While Sony’s newer semipro models have
moved toward consumer designs and fea-
tures, the XM1 maintains a professional
yet compact design that will appeal tc
serious users.

As with the VX1000, a microphone juts
forward off the handle above the fluorite
glass lens, and the XM1’s large lens hous-
ing features a responsive manual-focus
ring. But Canon has updated the familiar
design with an LCD screen that swings
out from the left side of the camcorder
for alternative shooting angles and in-the-
field playback. At 2.5 inches, it's not a
large LCD by any means, but it's sure to
come in handy for certain situations.

Unfortunately, small size isn’t the only
thing separating the XM1 from the ven-
erable Canon LX1. The XM1 also lacks
any manual gain control - a serious draw-
back from the viewpoint of any profes-
sional videographer. Canon does provide
microphone and headphone jacks, albeit
with no manual audio gain to help cap-
ture a soft-spoken subject or to counter-
act any oppressive background noise.
Design score: B

In well-lit environments, the XM1's color
reproduction and image quality are both
good. As is typical with Canon products,
the XMT1's colours are generally a little

hotter than natural, though the saturated
colours create that vibrant look preferred
by some videographers.

But while the XM1 boasts a new flourite
glass lens for extra resolution and light
intake, we found its low-light performance
quite disappeinting for a semiprofessional
camera. In fact, many single-CCD
camcorders do & better job in low light.
Performance score: B

The Canon XM1 boasts a very handsome
and relatively compact design for a semi-
professional camcorder. Unfortunately, its
poor performance in low light limits its
appeal, and its lack of manual audio ga:n
restricts its use as an “interview” camera.
For convenience, Sony's TRV900 or a
much less costly single-CCD model are
better choices.

Value score: C

venue
Reprinted with permission from AV Avenue
(www.avavenue.com) - The Web's best

resource for audio, video and presentation
news, tools and technology

AV A

Canon XM1 - Good image
quality, but not quite
"'semipro" (B-)

SPEC LIST: CANON XM1 DV CAMCORDER
Test results - AV Avenue Labs

Apparent image cua ity Very good
Apparent colour reproduction Very good
Manufacturer's ssedficat ors:
Weight 1250 grams
CCD configuration 3 X 1/4-inch CCD,
270,0c0 pixels (with pixel shift)
Viewfinder 2.55-inc color, 180,000 pixels
LCD screen 2.5-in¢1 color, 122,000 pixels
Lens aperture Fl1.6-F[2.9

Lens focal length 4.2mm - 84mm
20« optical, 100x digital

Mzrual (ring), Auto (TTL)

Zoom magnificat on
Focus mechanism

Image stabilizatior Optical
lllumination (minirmum) 6 lux
Audio gain Auto

Shutter speed (max mum 1/15,000 Sec.

Scan rate (progressive) 30 frames/sec.
IEEE 1394, S-video, composite

viced. RCA ster2o audio, headphone

Output ports:
Input ports: IEEE 1394, S-video, composite
vid=o, RCA <tereo audio, microphone
Dimensions (Hx\WxL[) 135 X 117 X 272 mm
Accessories (included): Battery pack, power
adapter, shoulder st-ap, remote, video cables

Warranty 1 year parts and labour
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Where’s the jack, Jack?

Sharp Electronics’ VL-PD3E (AU$3,299 RRP inc. tax) is one of the smallest horizontal-
design camcorders on the market and a top choice for portability. However, its lack of
a microphone input is a serious drawback for recording public-speaking events and
other audio-sensitive content.

Review by Jeff Sauer

Sharp Electronics’s Viewcam linewas  the record/pause button, which is too SPEC LIST: SHARP PD3E DV CAMCORDER
the first to introduce LCD screens to con-  close to the battery pack and unnecessar- | Testresults - AV Avenue Labs
sumer camcorders, and the VL-PD3Enow  ily awkward to depress. You'll probably | Apparentimage quality Excellent
adds a valuable viewfinder for traditional ~ get used to it, but you may find yourself Apparent color 'e'mfj“c“f’" Very good
: : 2 ; Manufacturer’s specifications
shooting. Even with the added features, using two hands to hit record or pause. Weight P
the PD3E is one of the smallest horizon-  Design score: B CcDeolgation s anch CED. 66abos phisls
tal-desigr. camcorders on the market. It's Viewfinder Coloiit
just over 5 inches long, making it similar ~ Sharp uses a 660,000-pixel CCD in the LCD screen 2.5-inch color, 123,200 pixels
in size to tiny vertical-design camcorders ~ PD3E. Its colours are quite full, rivalling Lens aperture Fl14-F(3.0
but with the more customarv (and gen-  the performance of older three-CCD | Lensfocal length 47mm - 47mm
erally easeer to hold) horizontal orienta- ~ camcorders. Blacks are rich and deep, | £00m magnification 10x optical, 100x digital
tion. The viewfinder pulls out about an  much better than those produced in most lF:a:Z r;zcb}:ﬁ::t:;n Di‘:ﬁ:
extra inch from the back, allowing easier  single-chip camcorders. Image quality is WiiistEn i L
use, and tilts upward to support varied  also excellent for a one-chip camcorder Audio gain Xilo
shooting angles. The 2.5-inch LCD screen  and is almost comparable to some inex- Shutter speed (maximum) 1/10,000 sec.
is not as large as the LCD on the sibling  pensive three-CCD units (and for a much Scan rate (progressive) (No progressive scan)
PD20, but the size reduction saves $100.  lower price). Output ports IEEE 1394, S-video, composite
For professional users, the most serious ~ Performance score: A video, RCA stereo (optional RS-232)
drawback of the PD3E is the lack of a mi- Input goits \EEE 1394
crophone or headphone jack for moni-  If you'relooking for small and portable, the Dienenslons UxyD) s
s : : A Accessories (included) Battery pack, power
Horing audio-winle sbioating, Slace [e TDSR 1s swinnen Wit sood plene quab adapter, shoulder st-ap, remote, video cables
unit has no manual audio gain, a ity and sharpness. Unfortunately, the lack Warranty + yea parts and labous
headphone jack may be superfluous; how-  of microphone and headphone is a serious

ever, this is not the case with the missing  flaw for anyone needing the high-quality
microphone. audio that only a microphone can provide.
The aucio from the built-in mike cap- ~ Value score: B

AV Avenue
tures ambient noise, but it won't pro- ' _

vide clear enough audio for recording -

talking head shots, a poten-ially fatal Sharp Electronics VL-PDBE Reprinted with permission from Ab:Avenue
flaw for presenters. (www.avavenue.com) - The Web's best

A less serious, though somewhat an- - Exce“ent Portablllty. bUt resource for audio, video and presentation
noying, design flaw is the placement of no mic iack (B-I-) news, tools and technology
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A tight three-CCD package

Sony’s DCR-TRVgoo (AU$5,149 RRP inc. tax) DV camcorder
eases the entry price-point for three-CCD image
quality, but its small, consumer-oriented form

is sure to repel some professional
three-CCD users.

Review by Jeff Sauer

The DCR-TRV900 from Sony Electronics
bundles three-CCD performance in a
compact, rectangular, consumer-model
design. At less than 2 pounds, it's the
leader in image quality in its size range,
and if you're looking for the best picture
in the smallest package, the TRV900 is a
great choice.

Typical of Sony, the TRV900 is packed
with features (many of them quite useful).
Standard extras include a PC Card slot for
storing still images from photo mode, a
smart accessory shoe, and Sony’s clever
infrared “NightShot” mode for shooting
video in otherwise complete darkness.

The TRV900 also includes analog in and
out for recording and mixing analog
material with native DV footage.

For some, the drawback of the TRV900's
design is that it looks and feels more like
a consumer camcorder than a semipro-
fessional model. The large 3.5-inch LCD
is great for playing back shots, but in
putting menu controls behind the LCD
in its closed position, the TRV900's
design leans heavily toward shooting with
the LCD over the more accurate and pro-
fessionally favoured viewfinder.

On the other hand, Sony has equipped
the TRV900 with a manual focus ring,
exposure, white balance, and shutter
speed controls as well as a manual audio
gain control. While the manual audio
gain control requires menu navigation,
which can be awkward, the ability to turn
off automatic audio gain can be critical
and gives the TRV900 a leg up on Can-
on'’s similarly priced GL1.

Design score: B

The TRV900’s image quality is very
good, although ultimately not as goed
as its older cousin, the more professional
and expensive VX1000. The CCDs pre-
duce a lower resolution; appropriately,
image sharpness falls between tke
higher-end VX1000 and Sony’s singlz-
CCD TRV8 anc TRV10. As is consistent
with Sony’s pas: camcorders, color repre-
duction is excellent.

One unpublicised feature of tke
TRV900 is its ebility (rare for an NTSC
camcorder) to play back a PAL DVD tape.
We tried the revarse with a PAL camcordzr
and found that was able to play an NTSC
tape from the TRV900. Don’t expect
either to record the other standard proo-
erly; however, this feature is handy for
travelling professionals because it allows
them to view tapes in the other format
and, at worse, record them onto an ana-
log deck.

Performance score: B

For affordable three-CCD performance, as
well as portability, the TRV900 is an
excellent choice.

Its low-light performance handily
beats Canor’s competitive GLI,
although Sony's consumer-model design
may dissuade otherwise interested buv-
ers. The real question about this unit is
whether the three CCDs offer signifi-
cantly better performance than the far
more affordable (and surprisingly high-
quality) single-CCD units from Sor.y,
Canon and Sharp that share a similar
design and feature set.

Value score: B

| T8 PR

Sony DCR-TRVgoo - A tight
3-CCD package (B)

SPEC LIST: SONY TRVgoo DV CAMCORDER
Test results - AV Avenue Labs

Apparent image quality Very good
Apparent color reprcduction Excellent
Manufacturer’s specifications

Weight 855 grams
CCD config: 3 » 1/4-inch CCD, 380,000 pixels
Viewfinder Color, 180,000 pixels
LCD screen 3.5-inch color, 184,000 pixels
Lens aperture F/1.6-F[2.8

Lens focal length
Zoom magnificaticn

4.3Mm - 51.6mm

12x oatical, 48x digital
Manual (ring), Auto
Optical

Focus mechanism
Image stabilisation
Mlumination (minimum) 4 lux (o lux with

NightShow setting)

Audio gain Manual, auto
Shutter speed (maximunm) 1/4,000 sec.
Scan rate (progressive) 30 frames/sec.

Output ports EEE 1394, S-video, composite
video, RCA stereo audio, headphone
EEE 1394, S-video, composite

videc, CA stereo audio, microphone
128 x 61X 108 mm
Battery pack, power
acapter, shoulder strap, remote,

Input ports

Dimensions (HxWxL)
Accessories (included)

video cables, floppy disk adapter

Warranty 1year parts and labour

AV Avenue

Reprinted with permission from AV Avenue
(www.avavenue.com) - The Web's best
resource for audio, video and presentation
news, tools and technology
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Small, but oh-so-sharp

Canon’s MV20i (AU$3,499 RRP inc. tax) DV camcorder comes in an extremely small and
portable package, but still manages to provide very good picture quality, especially for
a single-chip unit. You can overlook the minor design flaws in favor of its image quality

and reasonable price.

Review by Jeff Sauer

The MV20i is the first vertical-form-
factor DV camcorder from Canon, and it's
fairly well designed to fit in your hand.
However, the MV20i designers clearly
aimed for portability first and put ease-of-
shooting second. For example, the zoom
control is somewhat awkwardly positioned
for access with your thumb rather than the
more traditional index finger. This awk-
wardness goes away if you use the pop-out
LCD screen (rather than the viewfinder) for
shooting, and the viewfinder itself pulls
away from the unit - but those zoom con-
trols remain very close to your face.

The MV20i’s onboard AV inputs are lim-
ited to IEEE-1394 (FireWire), S-video and
a proprietary jack with a splitter cable for
composite video and unbalanced audio.
All ports support both output and input
to allow dubbing from one camcorder to
another; this configuration also makes it
possible to use the MV20i to digitize ana-
log video into the DV format for compu-
ter editing - a handy feature for mixing
old and new material. (But be forewarned:
While DV offers very good quality on na-
tive footage, analog material contains
much more signal noise, and digitizing it
to DV does not yield results directly com-
parable to native DV.)

Regrettably, while the MV20i supports
a microphone input and headphone out-
put, it does so only via an optional US$60
docking unit. This is a clear example of
Canon’s marketing ambitions winning
out over product design. After all, it’s the
microphone and headphone jacks (not
the studio equipment jacks) that you'll
need in the field, and with the MV20i’s
design, mikes and headphones are con-
sidered tools for serious users - users that

Canon apparently sees as willing to pay
the extra money.
Design score: B

The MV20i offers excellent picture qual-
ity in normal lighting situations for a sin-
gle-CCD camcorder (and especially for
one that’s so small). The MV20i produces
colours that are quite full and rival the
quality you'd get from an older three-chip
camcorder. Blacks, a serious weakness for
most one-chip units, are rich and deep
with the MV20i. Image quality is also ex-
cellent for a one-chip.

The analog inputs work fine, although -
as with analog-to-DV digitisation - their
performance is highly dependent on the
quality of the analog source material. DV’
3.6 MB/sec is a borderline data rate for pre-
serving analog picture quality, and com-
plex or noisy footage will expose artifacts.
Performance score: A

The MV20(i list price is a little higher than
average for a single-CCD camcorder, but
the camera’s image quality ranks near thz
top among single-CCD units, making it =
solid value.

Value score: A

Canon MV20i - Good image
quality, value in compact

package (A-)

SPEC LIST: CANON MVzoi DV CAMCORDER

Test results - AV Avenue Labs

Excel'ent ifor single-CCD)
Apparent colour reprod ictionExczllent (single-CCD)

Apparent image Jua.ity

Manufacturer's specifications
Weight
CCD configuratior 1 x 1/4-inch CZD. 380,000 pixels

590 grams
Viewfinder 0.55-inch calou-, 113,000 pixels
LCD screen z.5-inch -olor, 180,000 pixels
F/1.6-F/2.5

£.Amm - 49.2mm

1zx optical, 48x digital
Manual (knob), auto

Lens aperture

Lens focal lengta
Zoom magnificetion
Focus mechanism

Image stabilisa-ion Optical
llumination (m nimum 3 lux
Audio gain Auto
Shutter speed (maxiriam) 1/4,000 Sec.
Scan rate (progrescive 30 frames/sec.

Output ports IZEE 1394, S-video, AV splitter
cab e (optional headphone dock)
Input ports IZEE 1394, S-video, AV splitter

cablz (optional microphone dock)

Dimensions (HxWxD 128 x 61 X 108 mm
Accessories (irciuded Battery pack, power
adapter, shouldar strap, remote, video cables

Warranty 1 y=ar parts and labour

Reprinted with permission from AV Avenue
(www.avevenue.com) - The Web's best
resource fo- avaio, video and presentation
nevs, tools and technology
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FLYING SAFELY

Readers have been
emailing and calling us for
the latest word on airline
safety.

Asyouwill recallin ear-
lier issues, we reported
Malaysia Airlines (MAS)
were beinginvestigated at
Heathrow for some 747
arrivals from KL which
were somewhat depleted
of safe reserves of fuel.

The editor is a private
pilot and generally prefers
to stay alive, so this is a
topic of interest.

The latest issue of
Flight International (sure-
lythe Airline bible) reports
on safety last year. Korean
Airand ChinaAirlines (Tai-
wan) top the list of airlines
in our region that we say
you should really seri-
ously avoid. They appear
tosuffer cultural problems
in the cockpit.

But of concern (to us)
is the Qantas Bangkok
runway overshoot, which
is still being investigated.
Whatever the outcome,
the spate of unchallenged
letters in the Australian Fi-
nancial Review from pas-
sengers on the flight is a
real worry.

Passengers allege
they were finally dumped
at Heatnrow at midnight
without any connecting
flights or baggage —and
say they were told by staff
at Bangkok that they were
lucky the 'incident' hap-
pened on QF!

Most scary of all, the
crew kept the pax on-
board for upto 3o minutes
AFTER the 'incident' -
rather than order an
immediate evacuation.

Business
Class
Compared

By Julius Grafton

We’ve flown J class on Singapore Airlines
quite a number of times over the years, most re-
cently to and from InfoComm Asia in Singapore.

As usual, Presentech purchased the ticket, al-
though this time it was obtained in exchange for
90,000 Global Rewards Points from our frequent
flier account. So without the constraint of the
airline PR department reading, vetting and argu-
ing about this story, (which is what happens
when a journalist takes a free review flight), we
can say what we like. So here goes!

Singapore Airlines is a very good outfit, in terms
of equipment, timely schedules, and general ap-
proach.

But the Chinese cost cutters have gone a little
far, when before you even leave the ground in
Sydney, you are told they have run out of ome-
lette! And this a breakfast flight too! Choice two
was seafood crepes and choice three a similarly
unappealing noodle something. Funny, but this
is the second half-full SQ flight on which I've
been denied a food choice in recent times.

World Gourmet Cuisine is the new name for
SQ’s food. “Dishes specially created by our very
own International Culinary Panel of world-re-
nowned chefs and food critics” they say. Well,
I'm a critic, and I reckon I could do a better job
on this lot of tucker!

Coming back from Singapore, my choice of
‘Beef in black bean sauce’ was very poor, almost
inedible meat and a few stringy vegies on a sea of
noodles. Yuk. And a surly male flight attendant,
who was reluctant to dispense more than one
slice of garlic bread too.
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In the air the cabin is great, the new Ultimo
seats are very good. They've got a little pull out
anti-halitosis screen from the headrest, which
allows you to not see - or smell - the person next
to you. The headrest itself isn’t as good as the all
folding, tilting and ear wrapping device we found
on Lauda Air (see last issue).

You can sleep in these seats.

SQ were the pioneers of superior interactive in
seat entertainment, with a choice of seemingly
endless movies, audio and games. They have an
even better system rolling out soon, which
downloads the whole program to your seat, so you
can stop, start and pause any movie, any time.

Since first experiencing KrisWorld (as the movie
system was called) in 1995, I've seen SQ almost
triple their flights into and out of Australia, no
doubt at Qantas’ expense. How QF has gotten
away without introducing in-seat entertainment
(in economy class) is beyond me. It'd be the main
reason SQ has taken a lot of market share from
them.

And anyone with enough FF points to burn
really should sample the new SQ first class, fea-
turing the most over the top seat/bed/compart-
ment thing in the air. These come with a 14"
screen too, which’ll make Presentech readers
happy. We haven't been into this rarefied space,
but our mates who have say the flat bed seat, the
silk jammies, caviar, and the endless fawning at-
tention is worth the 300,000 Global Rewards
points to Europe! Or the 11 grand.

* This makes an international first class air ticket
the best redeeming value for your FF points!
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NEW BUZZWORDS FOR THE MILLENNIUM!

Following on from the sensational JerkWords™ game in our last issue, reader Peter Robins has forwarded this assembly,
which - we admit - has been bouncing around the internet for at least a short while now. So we don't know whose copyright

it once carried - sorry!

404 - Someone who's clueless. From the
World Wide Web error message “404 Not
Found,” meaning that the requested docu-
ment could not be located. “Don’t bother
asking him . . . He’s 404, man.”

ADMINISPHERE - The rarefied organisa-
tional layers beginning just above the rank
and file. Decisions that fall from the
adminisphere are often profoundly inappro-
priate orirrelevant to the problems they were
designed to solve.

ALPHA GEEK - The most knowledgeable,
technically proficient person in an office or
work group.

ASSMOSIS - The process by which some
people seem to absorb success and ad-
vancement by kissing up to the boss rather
than working hard.

BLAMESTORMING - Sitting around in a
group, discussing why a deadline was
missed or a project failed, and who was re-
sponsible.

CHAINSAW CONSULTANT - An outside ex-
pert brought in to reduce the employee
headcount, leaving the top brass with clean
hands.

CHIPS & SALSA - Chips = hardware, Salsa
= software. “Well, first we gotta figure out if
the problem’s in your chips or your salsa.

CLM - Career Limiting Move - Used among
microserfs to describe ill-advised activity.
Trashing your boss while he or she is within
earshot is a serious CLM.

CUBE FARM - An office filled with cubicles.

DILBERTED - To be exploited and oppressed
by your boss. Derived from the experiences
of Dilbert, the geek-in-hell comic strip char-
acter. “I've been dilberted again. The old
man revised the specs for the fourth time
this week.”

FLIGHT RISK - Used to describe employees
who are suspected of planning to leave a

company or department soon.

GENERICA - Features of the American land-
scape that are exactly the same no matter
where one is, such as fast food joints, strip
malls, subdivisions. Used as in “We were so
lost in generica that | forgot what city we
were in.”

GOING POSTAL - Euphemism for being to-
tally stressed out, for losing it. Makes refer-
ence to the unfortunate track record of
postal employees who have snapped and
gone on shooting rampages.

GOOD OB - A“Get-Out-Of-Debt” Job. Awell-
paying job people take in order to pay off
their debts, one that they will quit as soon
as they are solvent again.

IDEAHAMSTERS - People who always seem
to have their idea generators running.
IRRITAINMENT - Entertainment and media
spectacles that are annoying but you find
yourself unable to stop watching them. The
0.). trials were a prime example. The Cash
for Comment hearings were another.

MOUSE POTATO - The on-line, wired genera-
tion’s answer to the couch potato.
OHNOSECOND - That minuscule fraction of
time in which you realise that you've just
made a BIG mistake.

PERCUSSIVE MAINTENANCE - The fine art
of whacking the heck out of an electronic de-
vice to get it to work again.

PRAIRIE DOGGING - When someone yells
or drops something loudly in a cube farm,
and people’s heads pop up over the walls to
see what's going on.

SALMON DAY - The experience of spending
an entire day swimming upstream only to get
screwed and die in the end.

SEAGULL MANAGER - A manager who flies
in, makes a lot of noise, craps on everything,
and then leaves.

SITCOMs - (Single Income, Two Children,

Oppressive Mortgage) What yuppies turn
into when they have children and one of
them stops working to stay home with the
kids.

SQUIRTTHE BIRD - To transmit a signal to a
satellite.

STRESS PUPPY - A person who seems to
thrive on being stressed out and whiny.

SWIPED OUT - An ATM or credit card that
has been rendered useless because the
magnetic strip is worn away from extensive
use.

TOURISTS - People who take training
classes just to get a vacation from their jobs.
“We had three serious students in the class;
the rest were just tourists.

TREEWARE - Hacker slang for documenta-
tion or other printed material.

UMFRIEND - A sexual relation of dubious
standing or a concealed intimate relation-
ship, asin “Thisis Dyan, my...um... friend.”

UNINSTALLED - Euphemism for being fired.
Heard on the voice-mail of a vice president
at a downsizing computer firm - “You have
reached the number of an Uninstalled Vice
President. Please dial our main number and
ask the operator for assistance. *(Syn -
decruitment.)

VULCAN NERVE PINCH - The taxing hand po-
sition required to reach all the appropriate
keys for certain commands. Forinstance, the
arm re-boot for a Mac Il computer involves
simultaneously pressing the Control key, the
Command Key, the Return Key, and the
Power On key.

XEROX SUBSIDY - Euphemism for swiping
free photocopies from one’s workplace.

YUPPIE FOOD STAMPS - The ubiquitous $20
bills spewed out of ATM’s everywhere. Of-
ten used when trying to split the bill after a
meal, “We each owe $8, but all anybody’s
got are yuppie food stamps.”
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SYSTEMS

AUDIO VISUAL SALES WORLDWIDE

AUDIO VIDEO LIGHTING CONTROL SYSTEMS

Sales Installation Service

In recent years, Gearhouse Systems has supplied equipment
and expertise -a customers in over 40 countries.

Boardrooms Hotels

Clubs Conference Centres
Churches Uriversities/Schools
Governments Retail Showrooms

The Gearhouse Group thrives on inmavation, not only in technology, but also in providing a better
service for its customers. In sales, as in the hire operations, the Group's proactive approach ensures
its position at the forefrant of the industry.
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REDEFINED PORTABLE COMPUTING. i

FREE BAG :l\
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ST lumens of bright, crisp, XGA resolution.
When you purchase oshiba TLP670, you'll get a Free All-In-One Laptop & Projector
Carry Case. A $195 value. Call 1300 365 015 for the name of a dealer near you or to
schedule a risk-free in-office demonstration.
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